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There Is Nothing Like 


DEAUT) 


To Win Customer Approval 


There is no single factor in display that is more important than beauty. The 
publie always is impressed by that which is beautiful and in good taste. And 


so throughout the years the best result is achieved in window display when the 





finished display has a charm and beauty that leaves a lasting impression. 


SCHEUER craftsmen have been able to get this quality in their display units. a 
which has won for them recognition as the finest example of fixture design. f 
Look to SCHEUER for the newest and best in Lucite and Plexiglas display units. * 
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Make Jewel-Like Displays of Your 


Fashion Accessories 
WITH THIS PLASTIC DOMED RUFFLE PLAQUE 





Truly feminine in design, this sculptured frame is 
hand-laid in quality papier mache. It measures 36” 
in diameter, 2,” deep bas-relief. Is light in weight, 
easy to handle. Available in choice of rubbed pas- 
tel or white with gold dry brush finish. Back panel 
is of composition board. Crystal clear Plastic Dome 
highlights and enhances beauty of merchandise 
displayed. It is 1/2” thick, 27” in dia. and has a 
depth of 12”. Show with fashions, hang against 
background panels, suspend in space, use as table 
tops, spot on window floor. Use in fashion depart- 
ments, on ledges, hang on columns, place with 
fashion settings. Practical to many treatments. 

















You will find many uses for this beauti ful Prop 
Place your order today 








G-382 Fashion Accessory Displayer $37.50 
In quantities of 3 or more_____----~- Ea. 35.00 
In quantities of 6 or more_____---_-- 
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Pass This Issue Along 









You get the most value from DISPLAY With the brownout focusing attention on inte- The promotion of Mother's day has gained e 
WORLD when you share it with others. See rior display, it seems an especially appropriate steadily in importance since the occasion first 
that it reaches other executives of your organi- time to show what some of the largest stores in wat celebrated more th 35 
zation ead the members of your department. Chicago ere doing elong thet line. Accordingly, practice ie han years ago ond & 

Jack Pollari reports on a number of novel interior i ne eee ered include it automatically on ther § 
TD onnnnnnnnnenn ee display treatments which are now being devel- ist for special treatment. The cover design thi 

oped in that city. . . . There will be a number month shows a poster developed by Timely 
O of special features, and the regular agenda as Service, Inc., New York City, for display use Be 

a matter of course. in connection with Mother's day. 














A JOB FOR EVERYONE 













To win the victory which will end the fighting, and quickly, is the job of everyone, in uniform, in 


SG ia iB PS Dig oS aT 


overalls or in L-85 dresses. To win the objectives for which this war is fought . . . that too is every- 


Re ahora 


hody’s job. No group has felt this more keenly, or worked more devotedly than America’s display 













# people. Who can measure their great contribution to the success of War Loan Drives, Red Cross and 
E Relief Campaigns, and to the dozens of wartime programs which had to be presented to the home front? 
5 They know there can be no let-down until the last shot is fired . . . or even then. There will be 
YHIO : new worlds to conquer. Worlds of ideas, worlds of new commodities, new manners. You'll find 
e America’s display people ready . . . their genius, their public spirit, their enthusiasm equal to the 
abe 
funds tasks of peace, as to those of war. And you'll find us. as always, ready and proud to help them. 
‘compan : ‘ 
— 
——— 
— 
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CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS °* CYRILLE STEINER FIXTURES 
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THEN IT IS 
AGREED THAT 


--A VICTORY GARDEN 
should be no larger 
than a Feller’s Wife 
can take care of... 








BUT whoever takes care 
of it, now is the time to 
suggest that they make 
their VICTORY GARDEN 
THRIVE IN '45. Everybody 


will benefit in many ways 


Sy making your Vietory Garden thrive in 45 
YOU’LL HAVE MORE FOODS FOR PRESERVING AND CANNING 


and Folks will assure them- 





selves of having Food. 


fom How did those turnip seeds grow | gave you last year? 


Aha Si DAVE: They didn’t! 





Yes, Food is something we 


40E: Did you plant 'em? 
BAYE: Why No-o-0-o! 


can do something about 
and these VICTORY GAR- 
DEN BISHOP DISPLAYS 


will help create action. 


Se Folks: 
THE WAY TO MAKE YOUR 
VICTORY GARDEN THRIVE IN '45 
IS TO PLANT AND CULTIVATE IT! 


(VJ45-3) "VICTORY GARDEN" 3 pc. 
set—each set consists of one (1) Dis- 
play 59"' x 42" and two (2) Displays, 
each one 2914" x 42", printed in 
photo-gelatin process, four (4) colors, 
red, yellow, blue, and sepia. Mounted 
on Heavy Seasoned Cardboard. Price, 
$15.75 per 3-pc. set, F.O.B. Chicago. 


I's Healthful and Patriot 


| TO MAKE YOUR VICTORY GARDEN THRIVE IN '45 4 
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ORDER FORM FOR BISHOP DISPLAYS | FOR STANDING 59" x 42" DIS- 





RBISHOP PUBLISHING COMPANY 
West Randoly St Chicago ¢ 


Please ship us F.O.B., Chicago, via Express 


V4 VICTORY GARDEN 


+ ittract 


WS-45 4-pe. white woodstrip Stat 


Displa 
Visplay 


S.45 3-pe. white woodstrip Stand tor sta 


Illinois 


| PLAYS, order (WS-45) 4-piece 

| white woodstrip Stand with top 
and bottom supporting pieces 
@ $1.20 ea. FOR STANDING 
2914" x 42" DISPLAYS, order 
(S-45) 4-piece white woodstrip 
Stand @ 80c ea., F. O. B. 
Chicago. 


Please Order by Code — Detach Order 
Form Shown on Left—Or Wire Your 


Order NOW. 


BISHOP PUBLISHING COMPANY 


427 W. Randolph St.—STate 7560—Chicago 6! 
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The tremendous success : 
of the GRENEKER ‘ait 
nit 


venek ey 


ote} 320) 7 - W810), | 








... has prompted us to include this innovation 
in Men's Models, as well as the popular 


Misses, Junior and ’Teen figures. 


We extend to you a cordial invitation to see 
the FASHION SKETCH FIGURES at our 
showrooms .. . along with our entire selection 


of Greneker-made manikins. 


THE GRENEKER CORPORATION 


250 WEST 54th ST., NEW YORK CITY 19, N. Y. 


This is the Greneker Trademark... 
your assurance of Greneker quality. 


*PATENT APPLIED FOR 


194 
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Good visual merchandising 
requires appropriate fix- 
tures. The fixtures used by 
Thalhimers — selected after 
much experimentation—are 
described here, with the 
reasons for their selection. 





OLUMES of words are being written 
j ¥ pee thousands of pages of plans are 

being drawn in connection with post- 
war plans for the stores of tomorrow. Many 
t these plans will be used and many will 
be torgotten and discarded because a great 
many of the stores that are having this work 
done will not have the courage and vision 


to go ahead on some of the ideas that are 
given to them by our planning engineers, 
store architects and fixture men. 

You may rest assured that the chain stores 
are well on their way on a great many of 
the programs they are developing for 
postwar era. And a great many oi these 
pla include visual merchandising or 
les name that it has been sometime 
al self-service. Uniortunately, after the 


ess before the Sales Promotion Division, 
Nat Retail Dry Goods Association, New York 


GISPLAY WORLD 











Ue! |e 


Thalhimers, Richmond 


start of the war when labor became difficult 
to get, a great many of the stores got ex- 
cited about this so-called self-selection, selt- 
service and what-have-you, and a= great 
many merchants, when this word was men- 
tioned, threw up their hands in horror. 

There is a place in our postwar era for 
such selling and we have some photographs 
and blowups which I will show you in a few 
moments of what we have been doing in 
our store in connection with this type of 
selling. We are keeping in mind, of course, 
that we have a definite place in our com- 
munity and we do not want to look and be 
like a chain store, either in atmosphere or 
in the kind of service we render. But we 
do feel, however, that the customer's view- 
point must be taken into consideration. 

And, speaking of customers, they are the 
important part of our business and should 


be treated accordingly. We can classiiy 











—lllustrating the type fixtures described in 

the article; a unit consists of a top or cap, 

two drawer units and a base unit; note how 
the units stack to form a table— 






—This interior view at Thalhimers shows how 

a smart and inexpensive fitting table is 

made with two 30-by-30-inch units, plus two 
tables and a mirrored column— 













FIXTURES and VISUAL SELLING 


By H. E. GLAVE, General Superintendent* 


customers into three groups based on thet 
wants: 

1. There is the customer who has a defi 
nite want when she comes into the store and 
knows exactly what it will take to satisfy 
it. For example, the customer may come 
into the store and say, “I want two yards of 
black silk,” or 


tains,” or “gold buttons.” 


“a pair of marquisette cur 
Advertising has 
played a great part in developing these 
wants and informing the customers about 
merchandise in the store for that particular 
day. Of course it takes a minimum of 
salesmanship to satisty this particular cus 
tomer and therefore it may or may not re 
quire a salesperson to complete the trans 
action—again depending on the type of met 
chandise and the price line that the mer 
chandise falls into. 

2. The second type of customer is the one 

[Continued on page 46] 








l IS a comparatively few years ago since 
displaymen started thinking 
about the matter of interior display, and 
even today it is usually accorded second place 


seriously 


in display planning. The exception to the rule 


is found in those stores which are. large 


enough, and whose management is lar 


sighted enough, to have an interior display 
division whose operation is coordinated with 
that of the 
departments. It is in such stores that inte 


window display and advertising 


rior display has made its greatest strides, 


and its importance 1s being appreciated more 


and more as time goes by 


The window brownout may have one good 


thing about it, and that is the increased 


emphasis it will place on interior display 


If fewer people are stopped and induced to 


enter, because of darkened windows, it 1s 


all the 


Cote 


more important to sell those who do 


into the store 


DISPLAY WORLD 


Emphasis On.. 


been many times in 
that be able to 
shoppers to enter a store but once 
sold by the 
person, or 
information 
gained by And 
when a skilled sales person is involved, it is 


It has pointed out 


the past advertising may 
persuade 
must be 


they are inside they 


personal solicitation of a sales 


by selling themselves through 


merchandise display. even 
obvious that display will do much to assist 
in closing the sale. 

functions in three 
about 


Interior display 
furnishing 
merchandise ; 


ways: 


first, by information spe- 


cific second, by stimulating 


impulse buying by the shopper, and_ third, 
by adding to the 
and thus giving the shopper an added incen- 


The 


discussed] 


attractiveness of the store 


tive to continue her patronage. value 


of these three functions can not be 


in the limited space available here, particu- 


larly the wide subject of related merchandise 


display; it can pointed out, however, 


that extensive tests made a few 
indicated that impulse buying is responsi 
for a large part of store volume—and in 
rior display is the surest way of stimulati 


years 


such purchasing. 
Among the stores which have gone fat 


—lIn the left-hand column are two of a num 
ber of interior settings which were used by 
Arliene S. Nichols, interior display director 
for The Ernst Kern Company, Detroit, for a 
promotion on California fashions. Imme 
diately below is a display which represents 
the interior display treatment used by E. C 
Phillips, L. S. Ayres & Co., Indianapolis. 

Lower right, a view of the main floor spiing 
used by Joe Vent, The Rike-Kumler 


Company, Dayton— 


decor 














Mae 








RCH, 1945 


NTERIORS 


ise of interior display is The Ernst Kern 
Detroit, where Mrs. Arliene S. 
that particular department. 
two displays shown in the illustrations 
e lett, below, 
rre-wide display 


pany, 
ols heads 


were a small portion of 


promotion which tied 


—Just below is a lovely Mother's day interior 
display which makes a tie-up with toiletries; 
the display was used by R. H. Macy & Co., 
New York City. ... At the lower left is shown 
an interior unit by Jane Collins, The Wm. H. 
Block 


nence near the Terrace tearoom entrance. ... 


Company, Indianapolis, given promi- 
At the upper right is a setting by John R. 
Sims, Harzfeld's, Kansas City, while the ele- 


vator panel at the lower right is from the 


same store— 
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Now that the brownout has come to retail windows, 
it is all the more important to make sure your store 
has interior displays that inform, that stimulate 
impulse buying, and that sell the store's personality. 


in with an extensive campaign on California 
The first unit shows a display in 
the 
used in the Junior Miss Sports shop; 


fashions. 
the Mayfair shop, and second one as 
simi 
lar treatments appeared in the High School 
shop, on main floor ledges, the yard goods 
the shop, and 
the Windows 
advertising were coordinated with the 
presentation. John C. Nichols is 


director for Kern's. 


department, coat elsewhere 


throughout store and other 


store 


display 


\t the upper right on the same page 1s 
a display of sportswear, as used by E. C. 
Phillips, L. S. Ayres & Co., Indianapolis 
Pwo Nubians bearing live plants stand at 
right and left, and the drawing on the panel 
in the background is done in pastels 

Phe next photograph shows a main floor 
treatment for spring, by Joe Vent, The Rike 


Kumler Company, Dayton 


\t the upper left on this page is an un 








usually attractive Mother's day interior dis 


play featuring Shulton toiletries The set 
ting was part of a large-scale promotion 
by R. H. Macy & Co., New York City 


Jane Collins, interior display manager tot 


The Wm. H. Block Company, Indianapolis, 
did the setting tor formal wear. The three 
way screen was done in black and white 
stripes, with the strutting rooster in shiny 
black lacquer, as were the palm trees and 
their tubs The display was located neat 
the Terrace tearoom. 

The last two photographs are of an inte 
rior display and an elevator panel as used 
by John R. Sims, Harzteld’s, Kansas City 
The display shows a naval ofhcer bending 
over a child's” erib. The poster for the 
elevator was in tones of brown and _ illus 
trates) one phase ot oa complete tollow 


through in all matters of interior display. It 


was done by Aileen Henschel 
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NEW YORK DISPLAY 


Simplicitv—which should not be confused 


with bareness—characterized the one-manne 
quin-to-a-window series carried out by Win- 
Franklin 
(First photograph.) The natural 
dimensions of the 


ston Jones, display director at 
Simon's. 
window were first. re 
duced by the installation of deep frames fin 
ished in pink and continued through the use 
ot velour draperies, 


purple, green, magenta 


or crimson in this faced with 
bright 


bright 


Instance 


green satin The introduction of 


green was repeated tor the semi 
circular platform on which the mannequin 
was posed, her interest obviously captivated 
by the single piece of costume jewelry which 
centered the green ruffled red pillow placed 
at her feet \n interesting old copper coffee 
urn was the container for an arrangement 


t pink dogwood and magnolia leaves with 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


—At the upper left, by Winston Jones, Frank- 
lin Simon. . Upper right, by Donal Angus, 
Jay Thorpe's. . . . Lower left, by Henry Calla- 
han, Lord & Taylor. . . . Lower right, by Win- 
ston Jones. . . . (All photographs by courtesy 
of Virginia Roehl Studio, New York City)— 


here and there a leaf painted chartreuse. 

“Shades of Spring—new, exciting blouses 
that are colorful and smart,” was the an 
nouncement in a Jay Thorpe window seen 
in the second illustration. Display Director 
Donal 


exaggerated size, cut from wallboard; the 


Angus deftly used coat hangers in 


chartreuse finish of these four hangers was 


reproduced in the wide satin ribbons by 


which the blouses were suspended at vary 
ing heights across the length of the window. 


Bows of the ribbon combined with dried 


high-pink and yellow flowers appeared across 
the top of the fixture and at the neckline 
Green wood chips were scattered ovet 
center area of the floor. 

At Lord & Taylor's, “The suit with 
light look is the most charming spring 
of all” was the descriptive message lette! 
in black on chartreuse seamless paper ( 
ried back of the window glass. The 
center opening made by the tear backs 
the seamless paper revealed a close-up 
mannequin emerging from an early sp! 
patch of green which had made its wel 
appearance through a mound of late s1 
The mannequin embraces — the 
check suit suspended by tine wire = o1 
dummy 
filled in with 
The soft flowered scarf she carries in 


compat 


figure, the neckline of which 


bright green tissue pa 








righ 
mos 


prin 
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nght hand draped across the mound. ot 


fern, gnarled tree roots and 


white flowered hat 
a curve of the tree root. 


wood 


moss, 
primroses, a resting on 
“Spring Hats come to Flower” was quite 
literally translated in the four Fifth avenue 
vindows at Franklin Simon's. \ 
papier 


hark finish 


{ 


three 


ourths mache torso with a_ birch 


from a bank of moss, 
ymbodium fern, ivy and deep pink azaleas 
Magenta 
ior this display and an off-tone of this 
olor was 


emerges 


ind roses gloves set the color 


hote 


used for the torso and for the 
papier mache finish of the shadow-box. The 
igenta gloves worn by the woodland 


Were spaced with large pieces ot 


jewelry and the suspended millinery 
vere set on a base ot moss and fern 
ngaging effect of dew on the flowers 
ated by 


cement 


Winston Jones in this way 
was applied here and there 
petals of the 

completed, 


flowers and when the 
flitter 
the flitter 
which bore. the 
highlights 


ession of a dew-covered 


was. thrown 


entire setting; adhered 


blossoms rubber 
ind caught which gave 
surtace. 

semblage of fresh flowers and potted 


—Upper left, from B. Altman & Co... . Upper 

right, by Sidney Ring, Saks-Fifth Avenue... . 

Lower left, by Donal Angus. . . . Lower right, 
by Edward Ballenger, Bonwit Teller— 


Lisle and 

\ltman’s 
has produced a most refreshing spring-like 
effect. The first 
shows one of two pergolas spaced down the 


plants as 
Campbell in 


growing 


handled by 
interior displays at 


illustration on page 11 


center trafhe aisle in the ready-to-wear de 


partments. Placed on an octagonal plat 


form, the design is such (with the four lat 
tice corners) that the two mannequins, one 
command an extensive 


seated, one standing, 


view. Both pergolas are painted soft green, 
the top terminating in a white 
apple Fresh 


each 


plaster pine 


flowers with foliage are ar 


ranged week in the large white urns 


elevated on a white pedestal centering the 
summer house. 

Under the 
Summer,” 
Saks-Fifth 


a series of six 


“What's \toot tor 


Sidney 


headline ot 


Display Director Ring, 


Avenue, presented footwear in 


windows where this trim 


was used, grouping one shoe color to eacl 


display 


Through the use of the different 
levels the } 


ascending wide range of shoe 








styles was cleanly presented. The = stair 


step series was painted bright green The 
decorative Chinese 


lantern suspended from 


the ceiling to the right was balanced on the 
left with the 


The delicate 


large jar of flowering quince 
pink of the 
peated in the window card with the 


blossoms was re 
legend 
lettered in white 

looked 


window 


Raincoats in three bright colors 


quite appealing in a Jay Thorpe 


where large umbrella frames, including the 


curved handle, appeared in bright chartreuse 


One umbrella was suspended on an angle 


from the ceiling. The joinings in the wire 
decorated with dried flowers in 
little 


bows ot 


Irame were 


high-pink and vellow; these flowers 


combined with large chartreuse 


satin ribbon, also appeared on the curved 


handles. Raindrops were simulated 


happily 


through narrow satin ribbons in the char 


diagonal line 
to the floor of the 
scattered 


treuse shade, carried on a 


from the umbrella frame 


window; the floor was with 


bright green wood chips \ second trame 
similarly decorated and placed in the fore 
ground of the display, was the support for a 
] 


window card which used the headline 


[Continued on page 55] 








By HERB CROSS 


"Dick" Whittington Studio, Los Angeles 





Suggested for one of the top positions on 
the parade of Southern California displays 
pictured in the 
This exemplifies the series 


month is the window 


first illustration 


this 


used by Desmond's for all the firm’s stores, 
under the slogan: “Strictly Southern Cal1- 
fornia... To Make Your California Liv- 


ye? More 


play shown here is part of a single window 


Enjoyable.” The particular dis- 


used in the Broadway store; the size of 
the entire window is indicated by the fact 
that more than a dozen mannequins were 


employed, while only three appear in this 


photograph 


Leisure apparel was the merchandise, and 
it appeared against a background composed 
The prin- 
cipal display properties were a plump green 


of seamless paper in dark green. 


cactus with natural cactus flowers affixed to 
it and a miniature reproduction of a Mex 
ican cart of wood. Illumination was fur 
nished solely by spotlights. The showecard 


message was lettered against a background 
representing a desert scene \ cut-out map 
adorned the right wall, and another reliet 
map rested on the floor at the lett 

Next is seen a men’s wear display used 
is one of a series of similar windows. by 
QM. W. Grant, The May Company. Across 
the entire background and floor was 
stretched fabric in a shade of dark green. A 
framed shadow-box was inset at the lower 
center of the background, holding a= coat, 
accessories, and a clump of desert vege 
tation. In the right foreground was a small 


Mexican 
Two spotlights were used. 


plant, beside which lay a 


mask. 


cactus 
fiesta 

For a display of suits for men and boys, 
Pettit, The J. W. Com- 
pany, followed the line indicated by the first 
the “Keyed to 


Harvey Robinson 


photograph on next page. 


California's Spring” read the showcard mes- 
a large wooden tub held a clump 


and 


Sage, 











of purple flowers for the vernal touch. 
background was done in shades of gray 
purple, the latter repeating the tone ot 


flowers. Five boys’ mannequins were | 


these being picked out by spotlighting. 
simplicity of the window is apparent 
once; really the only display props 


were the angled screen, the dog at the 


held by 


of a leash one boy, and the tub 
flowers. 

QO. W. Grant recently had a_batte: 
sportswear windows at The May Comp 


and the archery setting pictured here is 


typical example; other windows in the g1 


showed tennis and other familiar sports. || 


card caption read: “Springtime in Ca 
fornia—and get set for a life of fun 
freedom.” The background was don 
bright vellow, against which the fig 
and toliage stood out in fine detail % 


interesting in 
\t the left, for ex 
broad leaved 


ticularly 
the plant-life shown 
ple, a cluster of vines ¢ 
bered up a rustic post, while directly t 
plant 


weatherbeaten 


rear another luxuriant sprang 


behind a short wall ot 
\ smaller plant was at the right and anot 
The wu 


matting 


in the central background 


floor was carpeted with 


2Trass 


—Immediately above, a di’splay from Des- 
mond's featuring ‘Strictly Southern California 
apparel... . Left, by O. W. Grant, The May 
Company. ... (All photographs by courtesy 


of "'Dick'’ Whittington, Los Angeles)— 


n 
1¢ 


these displays was 


al 


nd 
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—Right, by Harvey Pettit, J. W. Robinson 
Company. ... Center, by O. W. Grant. . 
Below, by J. H. Brewer, Bullock's— 


sp shown here was that of archery, and 
rrow boxes, arrow stands, bows and a tar- 
vet were used as props. (Incidentally, why 





is that whenever an archery target ap- 
pea in a display it invariably has one 
single arrow jabbed inte the gold bullseve? 
[i lonely arrow must be stuck into the 
: toxophilites would like—just for a 
change—to see it in the red or blue, or even 
in t black or white; perhaps some day a 
at daring displayman will be immortalized by 
ed showing the arrow as sticking in the back 
d ground, having missed the target com 
ple te lv.) 


Surely one of the loveliest displays to be 
seen here recently is that of J. H. Brewer, 
Bullock’s, as shown in the final photograph 
Brewer, by the way, has just been pro 





planned and arranged tor by the Downtown 
Business Men's Association and the displays 
installed for it will remain on view tot 


1 


two weeks. As may have been gathered trom 
the descriptions given above, the featured 
merchandise consisted of spring fashions 
suited to Southern Calitormia wear, most ot 
them designed and created here in Los An 
geles The displays “broke” on a= given 
date, and the interest they are arousing ts 


unusual 


In connection with the current Red Cross 
drive, Silverwood’s used an impressive dis 
play treatment Every window was given 


over to displays of the same type; no met 





chandise was shown The background was 
formed by white drapes, and the only item 
in the window was a mammoth red cross 
surmounted by the cut-out word: “Give!” 
Pwenty-eight windows in the two Silver 
wood stores were used for this theme, and 
the displays will remain on view tor two 
weeks — quite the largest display backing 
1 given this event bv anv Los Angeles store 
' moted to store superintendent as noted els« 
Where in this issue; his place as display 
director is now being filled by Mrs. Laura 
| Walbridge.) Tints used for the backgrounds 
os in the complete battery of windows were 
green and light pink; the merchandise con- 
sisted of suits, street wear, sports clothes, 
bathing suits, and so on, a window contain 
ing only the one type of apparel. The show 
ard copy read: “Fashion charts a_ free 
: course, gay and informal, or smooth and 
sophisticated.” One spotlight in each win 
ey dow furnished the illumination. In keeping 
vith the showeard theme, the only display 
pre ty used in each display consisted of a 
lar compass card of heavy cardboard, 
silver. This was held by a tapering 
archoard support bearing the letter “S,” 
\ jutting past the compass card were 
sn r rods bearing the other direction 
nit these letters were in pink. 
Jes: ‘ 
i ould be mentioned here that this se 
, displays at Bullock's, and those of 
Aay er of other downtown stores made a 
he sy - with the general theme “Freedom 
ra ns.” The coordinated promotion was 


























DISPLAY 


Ot diverse character are the displays shown on_ thes 
pages; each was selected for some outstanding attribute 
of theme, method of handling, novel ideas, and the like. 

The top display in the column at the left is a timely wi 
in which the theme was: “Don't Fence Me In!” Permissio: 
secured trom the publisher of the song to use the title, and 
skull and cactus scenes were done on bright-colored paper 
display is trom Harzfeld’s, Kansas City, where John R 
directs display 

Next is an interesting setting for modern furniture as 
at Stix, Baer & Fuller, St. Louis, where Syl Rieser is d 
director. The Mexican influence in the design of the furnit 
enabled the display staff to use vivid tropical colors. 

This is followed by another turniture display, this one be! 


by J. Walter Johnson, Powers Furniture Company, Portlai 


Ore. The modern theme of the furniture is carried out b 
excellent background treatment. 

The final display in the column is for feminine hats 
Dobbs, and is the work of Harry Eastham, Burdine’s, Miar 
The palm tree does double duty as a displayer, while the p1 
cipal prop is an enormous pair of sun-glasses. 

\t the upper right on the same page is a display for “Heav 
Scent” perfume, in which Frank Vermilye’s display. staff 
Maison Blanche, New Orleans, endowed a mannequin with pat 
sculpture wings and posed her in a cloud of spun-glass. 1 
display was created and executed by Lolita Nelson, 
Daughtry, and Harold Frank 
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cS 
Fallow, 


the OM 


“So You're Sentimental!” read the card copy in the display 
Sol Kamensky, J. A. Kirven & Co., Columbus, Ga., and the 
eme was embellished by the ornate display prop; the principal 
erchandise was Fostoria glassware 


\t the upper lett of the second page is a display for “Follow 


4 
he Sun” merchandise, as created by L. L. Wilkins, Pizitz, Bir- 


ningham 

Directly below, on the same page, is one ot a series of 
windows with which Neiman-Marcus Company, Dallas, tied in 
with Vogue’s “Americana” issue. The American eagle cutout 

the fancitul penmanship of an earlier generation was sus 
pended from the ceiling. Guy Malloy is display director. 

In the column at the right, the first display is by Joe McCann, 
S. Kann Sons Company, Washington, featuring bare-back frocks 
from the Better Dress Shop. 

Next is a reminder by Russell Kehrt, Jenny's, Cincinnati, 
at storage time for furs will soon be here again. The display 
shows how not to treat furs, and the interior of an attic is 
faithtully carried out. 

This is followed by an interesting setting by Joe Vent, The 

Kumler Company, Dayton, the background design being 

one in pastel chalks; the columns are of papier mache 

The final illustration shows a lovely setting using a_pat- 
nted mirror device. Actually, only one mannequin was used 
[he light sources which usually are so plainly visible in this 
pe ot display have been masked by clouds of thin cloth. The 
lisplay is by Marion Cantield, H. Liebes & Co., San Francisco. 
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Louis Gehring 


Display Designer and Consultant 
New York 
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Arrangement: This Mother's Day window does a goc 
job in view of the present brownout situation. By paint 
ing the ribbon streamer and carnations on the window 
the plate glass becomes part of the display and serve 
to frame it. Merchandise and mannequin are place 
close to the glass. 


Properties: It is suggested that the background be paint 
ed a light pink. The five-shelf display fixture to the lef 
is in white lacquer enamel or white marble finish, trimme 
with gold beaded moulding. Merchandise  selecte 
should have strong contrast value, to insure greater vi 
ibility. White ribbon streamer and two pink carnation 
are painted on window. 
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a 
, sl ° : , ° , , ix eS Sia 
Misses’ navy blue spring suit collection is shown in oS . 

the interior of a subway or streetcar; the effect can 
be obtained by narrowing the window, using wall- 
board, and bringing the mannequins closer to the 


glass. 


Properties: Background of this display is concave, 
painted white, with a line of car-card posters in- 
serted in the upper portion. Your car-card posters 
can be straight selling departmental or institutional 
advertising. Strap hangers should be added for 
the sake of realism. 





Arrangement: Here is an attention-compelling win 
dow that is effective in the present brownout. The 
colorful, striped paper rear is broken up by 
large circles to permit view of millinery heads and 
to give individual emphasis to each hat. 


Properties: Wallboard, covered with two-tone 
striped paper is placed close to the glass. Large 
circle shadow-boxes are painted a luminous white. 
Tassels can be painted white or in relief. 
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COMING UP 


Arrangement: Enclosed within a large frame is this 
display of men's wear. A series of these displays 
could be carried out featuring various colors in the 
spring wardrobe. Here we have an opportunit 
display a well-balanced, related wardrobe. The 
back panel of each frame should be in marked con- 
trast to the color scheme of the merchandise dis 
played. 


O 


Properties: Number and size of frames depend upon 
the display space of the window. Frame can be 
constructed of wallboard, painted white, or mod- 
eled in papier mache to represent a carved wood 
frame. 








Arrangement: Usually there is a tends 
dress the windows of men's furnishinas 
ating c¢ nfusion and disorder. Perhap 
man will benetit by the brownout and 


it g windows with merchandise. 


Properties: The irregular panel of wa 


be covered in any one of the de rat 
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Arrangement: [hi 


men 


series ot hanging 


shelves that can 
pended from the 


range the units : 


pe 


eilir 
that snoe 


snoe 
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al: 





at as 


yuare units with adjustab 
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sea 


qc 


tlat or tilted and s 
se To the wind WwW Ar 
n top-row are at ey 


height. This idea affords an opportunity to displa 


shoes at different 


eve 


. ahaa) ; 
individual empnas 


making the most 
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By JACK POLLARI 
Madigan Brothers, Chicago 








Phe fuel-and-power-saving, psychological 


brownout has dimmed everything here but 


the display directors’ spirit and desire to 
promote the artistic and fashion welfare of 
their organizations. It is apparent that the 


efforts still going into Chicago displays re- 
flect a better-than-best quality and that the 
current showings are light, carefree, and 
optimists 

John Moss, Ee director of 
Marshall Field & Co., 


but simple wedding window in the Washing- 


design at 


installed a dramatic 


ton-State street cornet This, incidentally, 
was” Field's” first) brownout installation, 
shortly after the national regulation. 


Steps and columns had a white marbleized 
the first The 
and dark 


finish, as seen in illustration. 


background drop foliage were 


blue, so that even with no artificial lighting 


the white dresses stood out well, particu 


larly during the day Phe simplicity of the 


design placed emphasis on the merchandise 


by color contrast rather than by the usual 
spotlighting. The copy on the scroll read 
“The Bride says, ‘1 do’ —in an all-white 
classic Wedding.” 


Ray Bianchi, at Goldblatt’s, featured men's 
giving it a 
this type ot 
The background center panel 


sportswear in a simple setting, 


nonchalance very desirable for 
merchandise 
was pink, the background proper was blue, 
a dusty pink, as also were 


Phe 
rough 


the palms were 


the coconuts white rope enclosed 


plateau had a sand finish. Copy 


read: “Gao Free and Easy. but do it smartly 
from out 
(Second 


in carefully tailored ‘loafer’ coats 
Men's 


photograph.) 


Sportswear Department.” 


Bianchi also blossomed out with a gay 


bank of navy windows. Each window center 
a ship's masthead, painted white, 
signaling with 
White 
dangled to the floor and were looped over 
to. the which read: Navy 
ior Spring—Strike a fresh note of Flatter) 
Suits and 
coats were also featured. illustrated. ) 

A. Bernhart, display Mandel 
Brothers, is a newcomer to the State street 


featured 


with a cut-out sailor flags 


in the traditional manner. ropes 


card “Swing to 
in Spring’s Smart Navy Frocks.” 
(Not 


director at 


scene trom New York City, and has est: 
lished an interesting approach in the p: 
through his excellent 
windows. He states that the display pri 
erty, still important, should be su) 
jugated to the selling of fashion. Mande 
have recently made great strides in strengt 
their departments, inviti 
fashion other outlets 
and giving these newcomers top position 


motion otf tashion 


while 


sf 


ening apparel 


new designers and 


their display program as well as their a 











promotion. Bernhart’s job is to 
this pelicy. The 
the upper right, page 20, is a good 
example of this technique. The three-pan- 


vertising 


interpret new window 


shown at 


eled 9-foot screen with the message “As 
Seen In Mademoiselle” makes an excellent 
tie-in with the well-known magazine. The 


thought is further accentuated by the copies 
of Mademoiselle that form the border of the 
window, plus the large cover on the screet 
with the actual merchandise sketches. While 
the whole picture is neat and artistic, vou 
that the that 
only, gets the spotlight. 
“Buck” manager at | 

Hub, presented a very interesting Valentine 


will note merchandise, and 


Bowen, display 


window which the photograph shown next 


does not do justice. The suspended heart 


was of bright red satin with fine net rufting 
in white. The outer edge and arrow wert 
of gilded wire and the heart-shaped chat 
the The 


draped to the background were vellow, ma 


completed setting. three ribbons 


—Immediately above is a display by John 
Moss, Jr., Marshall Field & Co... . At left, by 
Ray Bianchi, Goldblatt Brothers. .. . (All pho 
tographs by courtesy of F. A. Kuehn & Co. 
Chicago) — 
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Aor a Smart Ayr Window 


This unusual window was created by Mr. Steve Brown of 
Oppenheim Collins of Philadelphia. Flocked in a wide range 
of colors. 


Thirty-inch sprays—Dozen $10.00 
Narrow thirty-six-inch sprays—Dozen $12.00 
Wide thirty-six-inch sprays—Dozen $15.00 


Four foot—Dozen $24.00 
Five foot—Dozen $36.00 
Six foot—Each $ 6.00 


We also have bamboo poles, star fish, white sand, shells, 
Spanish moss and coral for baithing suit windows. 


Everglades Palm Company 
Aaines City, Horida 




















genta and orchid, and the background was 
in lime green. Small ruffled mirrors formed 
thy peek a boo setting tor the dressing 


table N t1C¢ the 


foreground: this 


riser in the 
light 
in the display by reflected daylight and also 


mirrored 


increased reflection 


formed a fine displayet The copy appro 
priately read: “They'll Go To Her Heart.” 

J. W. Campbell, at Carson Pirie Scott & 
Co., set his spring fashion themes amidst a 


refreshingly different rock garden setting 


The floor was strewn with cedar branches 
and the spiral papier mache column emerged 


out of a recessed rising rock tormation, 


which was covered with a scattering of potted 


ferns The imnovation introduced here by 


Campbell was that the ferns were alive, but 


had been sprayed with a light green lacquet 
to brighten the scene and also to discourage 


them trom = shriveling in the treezing tem 


perature Keven after nearly a month of ex 


TCTHS app ared as good as HewW 


the recessed 


posure the 


The card set on column top 
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read: “The First Touch of Spring.” 
Campbell's entire State street bank of util- 
ity and home appliance windows, used re- 


cently, caused much talk and speculation 


among the store’s fashion customers. For a 
fine store of Carson's calibre to go all out 
in hard-goods display is something unusual. 
This 


barrel punch because much of the merchan 


series of displays carried a double- 
dise was newly designed and shown for the 
first time. A window (not shown here) ot 
“Frigidaires” was typical of the entire group 
Phe backgrounds were white in a concave 
with the floor 
pattern. The sign on the 
paced the 


behind it 


following the 


background 


shape, risers 
same 
promotion and the whole idea 
It read—“Not tor Sale—But Your 
Postwar Harvest, If You've Been A Wat 
Bond Hoarder.” A big War Bond on the 
floor clinched this ideaful, timely promotion 

Sam Blum, at The Fair Store, used the 


depth ot 
} 


stark black to contrast the light 
right shades ot spring millinery in a dra 
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—At the upper right, by A. Bernhart, Mande 

Brothers. Lower right, by ''Buck'’ Bowen 

The Hub. . At top, by J. W. Campbell 

Carson Pirie Scott & Co. ... Below, by San 
Blum, The Fair Store— 


The eye-catch ; 


matic display shown here. 
figure in the center appeared emerging « it 
of a big hat-box with this engaging coy 

Spring’s Hat Box 


“Out of Comes Th 





Soft Come-Hither Hats Banked With Flow- 
ers.” Two finely executed groups of hats 
flanked the central 
boxes were in duplicate shades of pink and 


figure. The millinery 
pale blue stripes. 
Bruce Elliott, display manager for Chas 


\. Stevens & Co., has cleverly divided his 








large island window into four distinct unit 


his division was accomplished with cut 


valances of white wood, and side curtat 


his deep window was then reduced to h 


its depth by a large paneled wood frat 


screen, running the entire length of the w 
dow. The material used has the appearat 
of a fine screen netting, admitting as mu 


daylight as possible into the arcade. 
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No. 73: Colorful art panel unit. Handpainted, 
well-constructed, trimmed with ivy leaves. 
6’ x 3’ overall $29.50 


No. 74: Post displayer 30” high $ 6.50 


ORDER BY MAIL OR WIRE 


8 Day Delivery if Ordered in March or April 


Attractive, Unusual, New 
SPORT and SUMMER 


DISPLAY CREATIONS 


F.O.B. ST. LOUIS, MO. 


“ 
) ec #7 4 

6 Bote 
o e Jenul 5s. (1 DECORATIVE COMPANY 


( 


1627 WASHINGTON AVENUE, SAINT LOUIS 3 


No. 71: Unusual sport 
panel, trimmed with 
summer foliage, in- 
cluding hanging 
plant. Hand painted 
art work $26.50 


No. 72: Display bench, 
12° x= 36". $ 9.00 


No. 105: Exotic tropical plant; 
leaves in rich green, bloom 
in pink, cerise, yellow, or 
orchid. Complete with 
wood pot. 36” high. 

ane $9.50 each 





No. 106: Same as No. 105 
except 24” high .$7.50 each 


No. 75: Kidney-shaped dis- 
play bench, 12” x 24”. 


No. 76: Shelf displayer 
trimmed with foliage, 
3’6"" high $9.75 





























No. 77: Attractive display 
bar. Good sales promoter, 
sturdy construction, 5'6” 
high, 4' wide, 21” deep. 

$42.50 











COLOR... 
In Display 


By ANNOT 
Annot-Jacobi Studios, New York City 
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—Above, a water color background panel for Delman's, New York City, and an example of the multi-plane glass treatment—involving painting, 
drawing, and collage—as explained in the article; the display is for Shocking’ perfume by Schiaparelli and was used by Bonwit Teller. . . . Below, 
an Aztec background for Delman's. (All photographs by courtesy of Annot-Jacobi Studios, New York City)— 
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New color theories pop up every once in 
a while, of great importance to physicists 
perhaps, but artists have had little use for 
them. The poet Goethe was the first to 
challenge the belief that color theory be- 
longed entirely to the physicist. Schopen- 
hauer followed by proving that there are 
two entirely different aspects of color prob- 
lems —that the physicist should approach 
them differently than the psychologist, who 
is more concerned with the nature of color 
as interpreted by the eye and brain. 

For instance, physicists do not consider 
black or white as colors; to them, white 
means the absence of all color, and black the 
presence of all colors in the pigment. Not 
only does the psychologist revolt at this 
idea, but every artist knows that by mixing 
all colors he gets an awful, muddy-gray- 
brown but nothing like black. 

Probably color is the thing which means 
most to man. We know that an appreciation 
of color was born before that of form, and 
certainly color is the very first thing to 
which an infant pays any attention. Color 
possesses an ethereal quality and a degree 
of abstractness, and in these respects it ap- 
proaches music; its finest and deepest pow- 
ers of esthetic appeal spring from these 
qualities. 

In my 10 years of agreeable contacts as 
an artist with the world of display I have 
met many artists among display directors, 
and I am sure they all agree with me when 
I say that the art of display is nearer re- 
lated in its laws to the laws of painting than 
to those of any other plastic art. And it is 
because I have studied seriously the findings 
of Michael Eugene Chevreuil, Lionardo. 
Newton, Ruskin, Goethe, Field, Ostwald and 
Munsell with their color trees and triangles 
and maps that I say: we do not need all 
this. I know that I have never been abl 
[Continued on page 58] 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 








California Made 
Mannequins... /or 

California 
Merchandise 









*& PALM SPRINGS 


























* REPRESENTATIVES 


JACK CAMERON 


472 RIDGEWAY AVENUE «+ EVAN 


LOTHAR F. DITTMAR 


4 CRESTWOOD ROAD « FAIRFIELE 


1190-1152 SOUTH LOS ANGELES STREET * LOS ANGELES. CALIFORNEE 
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...on and off the record 














Betty Marquardt had her thoughts san 
th ge Dame-Tulane soggy hse 

as this picture was taken. Just : _ 
a she is more concerned wit 


prions d president of the 


duties as newly electe 


; +4. 
South Bend Display Club. She is assis 


th- 
nt display director for Robertson Bro 
° ers of that city— 





fort—M. L. 
—The picture of perfect com 
Block, a Strouss-Hirshberg Company, 


Youngstown, relaxing during a — 
tri made before A-cards were thoug : 
eg His hobby is long motor trips wit 


Mrs. Black, but he says: "We have not 


been working at this for some time. — 


—Painting, cementing, carpentry and similar 
work around his home is the Principal hobby 
of T. J. Erskine when he has spare time from 
directing display for Davidson Brothers, 
Sioux City. But in this scene with Mrs. 
Erskine he seems content just to take things 
easy— 


—'"The Thr 


"Sgaard 





Ourget, advert; 







Fuller g Smith & Ro 


CI AG 


—W. W. Yeager doesn't look old enough to 
be a grandfather, but here's proof of it; he 


—This is Joh 
is holding his grand-daughter, Gary Yeager, display tepermre a who heads the 
who is his best girl whenever a spare moment Store of ite “A or the State street 
comes up. Yeager is display director for ond who is q_ se uck & Co, Chicago 
E. M. Kahn & Co. “Dallas' oldest retail cago Display Clog, President of the Chi. 
store''— ho i ‘ 


y Is Probably golf 
~ © plenty good 





ee Caballeros" 


ens, New Veok. 


n display fir 















Party q 
Lef+ to 


m; Charles Pelham 
ow ted City— 


ss, N 


Ourtney's Principal 
and he's reported 
at it, too— 
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Trade Mark Reg 


a 


la company has truly made 

its lasting mark 

in the trade 

when its trade mark has become 
its indisputable evidence 


of product quality. 


TAFRSL BROS., ING, 


95 Madison Avenue New York, N. Y. 





SMe; 

‘J 
Vatriign" 
(Lk 17 


—At the upper left, from Herndon's, Springfield, Ill... . Upper right, by W. Frank Collins, The May Company, Cleveland. . 


DISPLAY WORLD 


MOTHERS 
Moy Hey 


. . Lower left, by A. L. 


Squires, Gebhard-Gushard Company, Decatur, Ill. . . . Lower right, by Arthur J. Harper, Edward Malley Company, New Haven, Conn.— 


BACKING MOTHER'S DAY 


OTHERS don't look for medals. Real 
M heroes never do. But in this vear 

of 1945, as the war drives grimly to 
ward the longed-for peace, a medal is being 
prepared for Mother that may in some slight 
measure express to her the feeling of ad- 
miration and gratitude of America for her 
splendid courage, her sacrifice and her in 
comparable contribution to the victory that 
looms ahead. 

That medal for Mother will be expressed 
in terms of the annual observance of Moth 
ers day, May 13; this vear, according to 
present plans and indications, it will be the 
greatest, most far-reaching marking of the 
day since its inception with a simple church 
ceremony 38 years ago 

Never before has the day had the special 
meaning that it has this year when Mothers 
have endured, with memorable bravery and 
patriotic devotion, the anguish and _ heart 


break of four years of war—a war in which 


their sons and daughters have been called 
away to work, fight, suffer and die in the 
furthermost corners of the earth. 





By IRVING K. EDWARDS 
National Mother's Day Committee 
New York City 


\ppropriately, plans for observance of this 
coming Mother's day have been developed 
around the theme, “Remember Mother 
She Deserves A Medal, Too!” 

That is the slogan featured on the truly 
outstanding full-color poster created as the 
national Mother's day, 1945, symbol by 
Hayden Hayden, one of America’s foremost 
illustrators. Posters of various sizes, win- 
dow backgrounds, display cards, dimensional 
multiple-unit streamers 
and many other types of Mother’s day store 


displays, displays, 
material, already prepared, feature the basic 
theme. 

Institutional-tvype windows are urged for 
this greatest national tribute to the Amer- 
ican Mother, with the Mother’s day poster 
suggested as the focal point for display. The 
theme lends itself to interpretation in many 
Plan to devote at least one 
window to the sale of War Bonds. The 
“Buy Mother a War Bond" poster not only 
calls attention to the best gift anyone can 
buy but it is a real Bond selling aid. 

To enable all sizes and types of stores, 


different ways. 


even to the smallest, to become part ot the 
coast-to-coast Mother's day event, displa) 
material has been designed and prepared tor 
adaptation and use in varying sizes, obtain 


able at cooperatively arranged prices trom 


the National Committee on the Observance 
of Mother’s Day, Trade Promotion Divi 
sion, 393 Seventh avenue, New York Cit) 

It is reported that newspaper and maga 


zine editors, columnists, radio personalities 


and well-known figures in public life hav 
already signified their intention of doing 
everything possible to make observance 0! 
this year’s Mother's day genuinely outstand 
ing. All major film companies will cooper 
ate and theatres in cities and towns throug! 
out the country are planning special Mot! 
er’s day celebrations. 

Every retailer, large and small alike 
the opportunity to tie in with this gestu! 
of homage to Mother and to give visu 
expression to the spirit of Mother's da 
a concerted, unified program of individua 
effort. The result will be a = nation-wié 
tribute well deserved. 
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_THE BIG V 


By Showing These Giant Portraits of Allied Leaders 
You Will Make Your Windows and Interiors Tie In 
with World Events. United Nations Delegates 





meet April 25 at San Francisco. 


(WL45 Group) comprises of set of five (5) separate 
portraits of Roosevelt, Churchill, Stalin, De Gaulle, 
and Chiang Kai Shek as 
shown, with identifying 
name on each. Are dark 
sepia photo-gelatin re- 


productions of original 





oil paintings—each one 
37" x 43" on white off- 
set paper. Price F.O.B. 
Chicago—$17.50 per 5 
pe. set (not singly). 


¥ 


A. L. 





ALSO ORDER 


SUBJECT TO PRIOR SALE, (E45 Group), 
same size and printing as above—com- 
prises set of twelve (12) portraits of Mili- 
tary Leaders principally in the European 
Theater of War"—Price F.O.B. Chicago 
—$32.40 per 12 pc. set (no singly). 
Includes the following: 


of th GENERAL GEORGE C. MARSHALL 
ispla) GENERAL DWIGHT D. EISENHOWER ADMIRAL WILLIAM F. HALSEY, JR. 
GENERAL HENRY H. ARNOLD ADMIRAL CHESTER W. NIMITZ 
LT. GENERAL MARK W. CLARK ADMIRAL WILLIAM D. LEAHY 


and Suggest You Order 


SUBJECT TO PRIOR SALE, (B29 Group), 
same size and printing as above—com- 
prises set of ten (10) portraits of Military 
Leaders principally in the "Pacific Theater 
of War''—Price F.O.B. Chicago—$27.00 
per 10 pc. set (not singly). Includes the 
following: 


GENERAL DOUGLAS MacARTHUR 


ed for 
btain 


LT. GENERAL GEORGE S. PATTON ADMIRAL ERNEST J. KING 
hes LT. GENERAL IRA C. EAKER LT. GENERAL ALEXANDER A. VANDERGRIFT 
rvanct LT. GENERAL CARL SPAATZ VICE ADMIRAL RUSSELL R. WAESCHE 
Divi LT. GENERAL OMAR N. BRADLEY GENERAL THOMAS HOLCOMB 
City LT. GENERAL JAMES H. DOOLITTLE LT. GENERAL CLAIRE L. CHENNAULT 
maga LT. GENERAL JOSEPH T. McNARNEY LT. GENERAL JONATHAN H. WAINWRIGHT 


alities MAJOR GENERAL MILLARD F. HARMON 
» hav LT. GENERAL COURTNEY H. HODGES 


doing Please order by above Codes—Detach Order Form shown below, or wire or phone your order NOW. 


nce: ¢ 
stand PACIFIC EXHIBITS CO. OF ILLINOIS 
ooper 466 WEST SUPERIOR STREET DELAWARE 6950 CHICAGO 10, ILLINOIS 
r( ol See BB BB SBS SSS SBS SST SESS SF SSS SBS SSS CS BSS SSC SCS SS SSS STS SSF SF SSS SSS FSS SS SCS SSF SSS SSS See ee eS ee ee 
Mot! ORDER FOR GIANT PORTRAITS 

PACIFIC EXHIBITS CO. OF ILLINOIS. 466 W Superior St., Chicago 10, Illinois 
° Please ship us F. O. B. Chicago, via Express Prepaid, the following 
8 me WL45 Group)—set of 5 Portraits of Allied Leaders (each one 37” x 43” in dark sepia on white offset paper) @ $17.50 per 
pestu E45 Group)—set of 12 Portraits of Military Leaders in “European Theater of War" (each one 37” x 43” in dark sepia on white offset paper) @ $32.40 per set 
visu B29 Group)—set of 10 Portraits of Military Leaders in “Pacific Theater of War’’ (each one 37” x 43” in dark sepia on white offset paper) @ $27.00 per set 
da 
iv! Ce any City & State Zone No 
n 1 Ad Ss By litle 


Sending Purchase Order 





Modern as a jam session, smooth as sweet music! 
These Hi-girl display figures hit a new high note 

in fashion appeal to the younger set! Teen-age 
styles look smarter, sell faster, when these young 
models display them. Capture the spirit of youth 
and keep the youngsters coming to your store with 


Korrect-Way Teen-age display figures! 
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DIVISION OF AMERICAN FIXTURE & MANUFACTURING COMPANY « ST. LOUIS 





es SATE NENT 


~ Williams Corp. 
BOSTON 
Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display & Supply Co. 


MEMPHIS 
Wray Williams Display Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
Grant & Silvers, Inc. 


MINNEAPOLIS 
L. E. Hier Display Equipment Co. 


PHILADELPHIA 
Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN FRANCISCO 
Kehoe Display Fixture Co. 


SEATTLE 


DISPLAY WORLD 


English Display Handicaps 
To Continue After V-E Day 

Our London correspondent writes: “It 
seems that it will not be long betore the 
war in Europe is over, but it is extremel) 
difficult to foresee how display here will 
develop once victory is won It appears 
unlikely that there will be any sudden 
return to prewar conditions—tor example, 
materials for shop fittings, accessories and 
decorations are not likely to be permitted 
in display since wood, metal, plastics and 
all form of boards are now commandeered 
tor house repair and bomb damage. Cet 
tainly they are not allowed for any so 
called luxury like display With building 
a priority for some vears, it seems as if 
the usual run of materials will not come 
the way of display. You may not realize it 
in America, but we are not even allowed 
to use paper for show window decorations 
or cardboard tor showcards. However, as 
necessity is always the mother of invention, 
we May expect to see some Ingenious ideas 


forthcoming.” 


Chicago Display Club 
Hears Sam Blum 

Members ot the Chicago Display Club met 
the evening of March 7 at the Skyline Club 
to hear a talk on display given by Sam 
Blum, of The Fair Store; an open forum 


followed his address. The second 


speaket 
of the evening was Milton Carleton, secré 
tary, Illinois State Victory Garden com 
mittee, who discussed the part of display in 


selling the public on Victory gardens. 


Comorat Inducted 
Into Navy 


For the past three vears in charge of dis 
play for the Jonas Shoppe, Richmond, Tony 
Comorat was recently inducted into the 
navy. His successor has not vet been named 
Prior to joining the Jonas Shoppe, Comorat 


was display manager for Heinz Stores, 


Scranton, for six vears 


Imhoff Now With 


Famous-Barr 

Ray Imhoff, recently with Werner & Hil 
ton, St. Louis, has joined the display. staff 
ot’ Famous-Barr & Co., of the same cits 
Phe position at Werner & Hilton has been 
filled by Ed Ruhilman, who returned to the 
post after some time spent on the West 


coast 


Taylor Locates 
In Minneapolis 
Beryl Taylor, tormerly display manager 
for Wyman's, South Bend, and for th past 
six months with Sears, Roebuck & Co., C1 
go, has been assigned the Northwest terri 
torv which includes 16 Sears stores; he will 
make his headquarters in Minneapolis. His 
id daughter, Patty, will join him at 


of the school term 


Libson Shops Names 
Walter Lilie 

Formerly with the display depart 
Scruggs, Vandervoort & Barney, 
Walter Lilie has been named 


ager by Libson Shops, Inc., also of 


The Last Word in 
PANELS for Spring 


and Summer 


602 DOVES—-An attractive panel smartly screened 
in seven colors on deckle edged seamless paper. 
Size 38° x 48° mounted on atmosphere blue back 
sheet 48°" x 69’ Price $4.95 ea. 


OR LET et omen 8 Oe oe 


603 BOUQUET—A stunning, luxurious arrangement 
of brilliantly colored flowers and butterflies screened 
in nine colors on deckle edged seamless paper. But 
terflies illustrated below may be perched on back 
sheet for added effect. Size 38"’ x 48’ mounted on at 
mosphere blue backsheet 48” x 60°’. Price $4.95 ea. 


604 BUTTERFLIES 


An assortment of multicolored, varied sizes 2°’ to 5”, 
screened on seamless paper. Wings may be manip 
ulated in various positions in relief. 

Set of 25 butterflies $2.50 








ARE YOU ON OUR MAILING LIST? 


Jobbers’ Inquiries Invited 


DISPLAY MANUFACTURERS MART, inc. 
“Evergthing for Display” 


ae: WEST oe ee a ee NEW YORK |, N.Y 
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—A typical window in the battery using the "Christmas in May’ theme; the winter motif was carried out in complete detail... . Above, one of 
the accessories displays— 









HE word “unique” is one of the most 


U | 
abused in the English language, but it 
] is correct in describing the Mother's 
day displays used by Ray Bianchi, Goldblatt 
Brothers, Chicago, for 1944. As far as can Me 






















be learned, they were the first and only ver 
displays ever used for a store-wide Mother's 
T day promotion in which a Christmas theme y 
ry and Christmas settings were employed 
eme throughout. 
The slogan “Christmas in May i 9 ts 


Mother’s Day!" was lettered in script di- 
. : . é — rectly across the inside of the window glass 
—lInterior treatments for the Mother's Day promotion were carried out along the line illustrated. ene : 
: The settings themselves were exactly as 

Counters and columns bore the panel pictured here— ; re : 
would have been used for Christmas—nat 


_ 


ural pine branches, laden with ornaments 
across the background and sides, and witl 
brightly wrapped gift packages scattered 












oii, around. The displayers were in the form 
ase oft snow crystals. The decorative units, as 
fil ; seen in the right foreground, were made ot ¢ 
plaster and each showed some well-remem- OAK 
SE pare a Bad a nel. i - ance 
bered activity of a mother’s life; in the one offic 


illustrated, the mother is bandaging a little 
boy's scratched leg. Ribbon scrolls bore the 
words: “Mother’s Day ... May 14th.” (For 
1945 the date is May 13.) 

Accessory cases were given much the same 
treatment. Throughout the interior of the 
store, counters and columns bore — large 
panels as shown at the left. 

The displays, which were striking enougl 
in the way they were handled, were given 
greatly increased stopping power throug! 
contrast; while other stores were promoting 
the event with summer settings, the wintr) 
windows at Goldblatt’s invariably came as 








a surprise to anyone seeing them tor the 


first time and the surprise naturally devel 3 x 
oped into curiosity and interest. The crowds Vx 7 
which gathered about the windows wet Add 


All 1 
on Sr 
deliv, 


much greater than for any similar prom 
in the past 
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MBERTONE 
OAK VENEER 



























of 2 
most 
ut it IN ROLLS and = 
her's ' : : 
ws IN SQUARES 
: ; : p e Section of RENAISSANCE JEWELRY CO., N. Y., 
can Men’s window with background treatment in oak . 
ae ieee er Gaba, tow Tock. featuring TIMBERTONE OAK VENEER SQUARES. 
ner’ &rIMBERTONE 
oe --- IN SQUARES 
oved §& Look for the mark offers you the ultimate For panels, screens, niches, spot decorations OR for 


in wall treatment for covering entire walls and floors. Just tack them up 


It's THIS {ts A ... Or paste them. 


t die TIMBERTONE WINDOW BACKGROUNDS COLORS 


rlass 


é d VALANCES No. 53—Antique White No. 93—Aqua Blue 
y 4 PRODUCT an No. 81—Antique Red No. 70—Antique Silver Gray 
nat No. 89—Silver Blue No. 99—Antique Gold 


er pet arta STORE INTERIORS OAK SQUARES—In TWO Sizes 


tered (Cut from regular Timbertone Rolls) 


: SIZE: 114%" x 114,” $3.00 PER DOZEN 
agen SIZE: 17” x 17” $5.40 PER DOZEN 
S a5 
iat eee IN ROLLS 
mem- OAK VENEER—for window backgrounds and val. EXECUTIVE OFFICES 


> Ont ances, store interiors, show case linings, executive 


at 0 in LOUNGES 
7 COUNTER CASES 


Your JOBBER Pa 


Can Serve You filha td HH 7 
tid it 






















We cannot always prevent 
rowds 3’ x 24° triple roll. er $12.25 
ere Add 50¢ cutting and packing charge on 8’ sheets CO., INC. cause of the raised surfaces 


TIMBERTONE dit 
deviations in uniformity in 
Neot1ol All 16 Oak finishes are obtainable in rolls 3’ x 27’ of the material. Should this 


“| TE RRM eeaer ieee fee SPECIAL NOTE 
devel 2’ x 8’ sheet...... -$ 4.30 DECORATIVE 
the cutting of squares be 
on special ae —_— _ simpl 1 
delivery. nue * * * Sow ot least 10 days ‘or 15 W. 24th ST. NEW YORK 10, N. Y. — 
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Think this over 





ee By FRANK G. BINGHAM = 


\ few talked with a well 


known display 


days ago | 
] 


who, in the midst 
conversation, this 
“Neither the display field nor that magazine 
DISPLAY WORLD on his 


desk) has come out with anything really new 


aesigner 


of the made statement 


(pointing to 


in the last 10 vears 
little, I 


development and 


Recovering a mentioned 
improvement 
agreed that 
that the 
pertect. I 


this 
present 
could 


mannequin. He 
stated 
from 


play 
true, but he also 


nannequin Was tal 


have argued all afternoon about other things, 


including the basic advancement display has 
made in the last 10 
paints, seamless paper, plastic fixtures, paper 
displadies, 


years, such as: casein 


sculpturing, men's mannequins, 


budgets and 


laughing Santa Clauses, 
start. 


Was a man not content 


large 
but [| did not 

I realized that here 
advancements, but who was 


even 


with these bast 


reaching out Tor something more, some 


thing greater, something that is just beyond 


our present thinking. He wants us to let 


our minds wander beyond the present and 


reach out into the future and bring it down 


on a drawing board—not tomorrow, but 


today 


His reasoning 1s good. Too often we let 


ourselves get into a rut and ease along in 


the other person’s track; we just haven't 


enough ambition or enthusiasm to turn off 
and do a littl 
We think the 


enough 


creative thinking of our own 


path of yesterday is a good 


goes display’s) slow 


road, and = so 


advancement year after vear. If you doubt 


display’s progress in the 
that of 


architects, or store 


this, just compare 


last 10 vears with industrial ce 


sleners, store controllers 


] 


ro develop the mind into a creative think 


ing machine one must more or less let him 


] 


self wander into a realm that sometimes 


1 


brings forth things or ide; hat to all prac 


1 
tical minds would seem azy, or at least 
beyond common sense. For an example, last 
Sunday at a cottage high 


Michigan. One 


purchased a lot 


summer [ spent a 


} 


ona bluff overlooking Lake 
next to 
he end of the war she 


1 husband are 


going 
This girl asked me what 


Cottage | 


to bul on 


kind o thought she 


ought Being in a good creative 


mood, spun a tall story of a round cot 


tage on a track with rooms all centering on 


a larec 


round retrigerator in the center, 
house vou 


bottle ( 
control the 


what 


| 
COUT 


so no mattel 


part ot the 


were im you reach for a 


cold beet lhe track Was to 


view we I It the living room faced 


into the 
would 


the lake and walked out 
kitchen the 
around and the kitchen would face the lake. 
We all time 
discussing it, but recently I learne: 
other fields that 
mixed group heard of this idea and thought 
I cite this only to show 


Vou 


whole cottage swing 


had a big laugh and a good 
through 
several engineers in a 
it a very good one 


vou, as the history of inventions clearly 
proves, that most things that are really new 
are more or less laughed at in their earls 
stages of development. 


With the postwar world coming as surely 


as tomorrow, we all should seek something 


more than mere display progress and _ not 


Display Shows Up Well 
Despite Brownout 


\n effective way of handling the problem 
ot no window lights has been originated by 
Syl C. Rieser, Stix, Baer & Fuller, St. Louis. 
The white net has been stretched from the 
ceiling to low circular platforms to simulate 
the effect of a strong spotlight turned down- 
ward on the mannequin. Glass panels, the 
backs of which are coate1 with black paint, 
reflect light 
the mannequin. 


\lso devise l 


subtly from the outside onto 


for this series was an inte 
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ke content to sit back and rock ourselves 
sleep beside display’s past. We must awa 
fresh, creative thinki 
hope you 


and pour in some 
Here is a challenge and I 
make the most of it. 


Wordisplays goes to the battlefront: J 
Joe Bronsing, as many people in the disy 
field know, is the son of Joe Bronsing, 
Goldsmith & Sons, M 
know. is 


play director of J. 
phis. What 
John Joe has been in active combat for 
He landed in North At 
veteral 
Soutl 


many do not 


past two vears. 
with the 36th Division, and is a 

the African, Italian and 
France invasions. You heard of Anzio? J 


Sicilian, 


Joe was there. You heard of Cassino? J: 
The capture 
One of his 


Joe remembers it well. 


Rome? He was there, too. J 
in Italy was to record all the fired shots 
one of the many big guns. Today he 

pushing forward in another history-maki 
campaign to put the Nazis out of busin 
John Joe was assistant display directo 
Bry's, Memphis, when he entered the art 
and that 
display 

the day of his victorious return. His address 
is: S/Set. John Joe Bronsing, 34287887, Btry. 
B, 575 F. A. Bn., APO 758, care Postmaster, 
New York City. 


store and his many friends in the 


profession are looking forward 


esting use of cut-out lettering giving the 
name of the designer of the garment shown 
An effect of shadows from 
the lettering was worked out on the floor 
of the window further to simulate strong 
light from the front of the window. 

Sott vellow satin draperies serve to lighten 
the window and. to illusion 
of light turned on the garments. 


The window settings were designed for the 


in each window. 


complete the 


showing of single pieces of ready-to-wear, 
representing the spring collections of leading 
American fashion designers whose lines are 


featured at this store. 





YW. M. ZEPPEN-FIELD S!)UDIOS 


923 NORTH COLE AVENUE HOLLYWOOD 38, CALIF. 
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; WRITE OR WIRE FOR PHOTOGRAPHS AND COMPLETE DETAILS. EARLY DELIVERY 








DISPLAY WORL 


or Men Only 


Phe theme of the first display is right in accord with wartime conditiot 
“Vacationing at Home is Fun!” Done by Grant W. Gibson, Emry’s, Sp 
kane, the display has a rustic well at the left, a fence of rough boards 
the back, plenty of grass matting, and other suggestions of the outdoors 

ID. kK. Walker, Anthony & Sons, West Palm Beach, did the resort we 
display at the upper right. A complete ensemble is shown for each group 


of apparel. Obscured by the mannequin in the central background is 


blowup reproduction of The Breakers hotel of Palm Beach. 

The Western atmosphere used so well by Hickok in its supplementary) 
display material is given an added touch in the window at the left cent 
by Grant W. Gibson. A platform of rough fence-rails supports an ancie1 
wagon wheel and desert foliage. The card copy reads: “Go West-ern 
young man... And we might add, vou'll go in style.” 

\t the lower left is a display of straw hats as used by B. Altman & ( 
New York City, for a tie-in with a Father's day promotion. The bac! 
ground panel has been cut away and the opening covered with chicke: 
Hats are displayed on dowels fitting into holes in the backgrou 


oe eens. 
Oe ene eee 


wire. 
proper and protruding through the wire. 

Although the final display was used by Frank Vermilye, Matso 
Blanche, New Orleans, during a spring promotion this year it has mat 
interesting elements for a bona fide summer display for men’s wear. Not 
the painted balustrade and outdoor scene in the background, and the nat 
ural flowers suspended on a plastic fixture at the upper lett. 
































(95 BROAD 4) 


eee eee eeceennnnaces.. 





EWYOR K 3, N.4 


Send « 


10 cover 


Name 
Store 
Address ¢ 


City & Stat« 


ali cla 





nap 


ANTRINS te. " 


Mv anihi ime, 








Name Z ¢ Pat , ¥ 
Store ’ JL 
APM 
Mddvens 33 pr-ting /p'a/ 
if ~ 
City & State a 


/” aie f 7a aaa RANCE 


Manikin 






Birn¢ 










an 3% 
: | 
: s * 

na aT foc. 

eee 
DWw.7 ennccnsssssseseery v & Star. [21 
> eee 
seogeesee® 


WAveee g te}; ; as: 


i 


25th St. 
169 WEST me atiaile of 
vt w YORK 1° 


a 
Manikins- A » 


oa compleie 







~ 
i ee 
"2 


ss 
ess 
*, asses 
° ease 
sebars 
. 


**®ee00, 
. 






4, 4% 7 
ity & Stee eee on 
g a 4 ¥ . ci 4 ae a Pa 
; f £ > aneesee™ “h-2 oo?” 
eae $s ow-l : asnsosesoeee® hed aii 
- ry : ooee ‘ 
Stor. ¢ LO AW, Le : eonsgoceseee” . 
H won s ; Sacnesssee® : 
j iss 
j Dy ; fre. 


"Seee, 
fee 
eee 
**uay 


®ee 


* 


>” 
+” 
. 
=e” 
«* 
2* 
° 





J.A.D. News... 


By C.H. FADE as 





DISPLAY WORLD 





lwo popular presidents of two great dis- 
received the same 
from the Office of 
estes, 
\ssociation of 


play associations rece ntl 


kind of notices Defense 


Transportation: Dave president of 


the International Display, 


who just last December made a successful 


contact with the National Association of 
Display Industries to conduct a joint Na- 
tional Association of Display Industries ex 


hibition and International Association of 
notified 
The other, 
Dis- 
with their educational con 
\pril 23-27 at Houston, 
But this is not 


The educational com 


Display educational conference, is 
that the meeting will not be held. 
Malloy, president of the 


play Association 


(su Southern 


Terence booked tol 
cancelled 
going to stop Malloy 


be cn 


Nas also 


mittee will continue making plans in the 
event the green light may be flashed at a 
later date Phe Students Regional Contest 
in each state will be carried on as tormerly 
arranged. The winners in each region will 
be ready to demonstrate at the conference 
Let's hope that conditions improve to pet 
mit the resumption of travel so these two 


fine display associations will be able to stage 


their annual meetings 

Dave Estes’ office is very busy preparing 
the I AL D. “Display Annual,” ineludine 
a “Convention-in-Print” with  interestine 


s on display, 
items that 


stort 


display experts and news 


“ooings-on” 


will bring convention 
right to vour display department. 


Phe distributive education program | ts 


showing tavorable response with many dis 


play groups being formed to disseminate 


display knowledge and information 
A.D 


| 
ing Display Principles and Practices.” 


valuable 
text book, “Merchandis 
Elab 


conduct 


given in the 


orate plans are now in process. to 


the distributive education throughout 


the State ot 


SCTICS 


Missouri Managing Director 


Roland Spies would like to hear from = dis 
playmen throughout the country about thet 
display activities—about some of the boys 
who are in the armed torces—how thev are 
coping with their brownout lighting prob 
lems and any other data that will make in 
teresting reading 


Sixth War Loan 
contest,  ¢ H 


a very busy man checking pho 


\s state chairman of the 


national window display 


adem was 


tographs, selecting judges, contacting — the 


contestants, notitving the winners, 


sending 
out citations to. the that 
} 


honorable mention, and keeping the sponsors 


contestants won 
informed 


Phe Ohio Display Association recently o1 


ganized by C. H. Fadem and E. A. Ostet 
land will hold their first big officers’ and 
directors’ meeting the second week in April 
at the Carter hotel in Cleveland. This, the 
first state display association in the United 
States, from all indications is going to do an 


excellent job. Through memberships in this 


displavmen of Ohio can seek 


organization, 


Publicity Director 


a dependable source ol guidance supported 
by principles that will foster and lead the 
Way to a closer association of display peo- 
shall 


men 


ple, employers and manufacturers. It 
also be representative of a group ot 
seeking a leadership, and authority over the 
affairs of the display protession for Ohio. 
The officers are: 
President, E. A. 
& Son, Cleveland; 
Vent, The Rike-Kumler Company, Dayton; 
vice-president, B. Sage, 
Jr.. The LaSalle & Koch Company, Toledo ; 
third Seitz, F. & R. 
Lazarus Company, Columbus ; 
H. Fadem, The 


Cleveland; treasurer, 


Osterland, Wm. Taylor 
first vice-president, J. EF 
second Frederick 
vice-president, R. E 
secretary, C 
Company, 


The 


Tailoring 
Leffler, 


Lyon 
Erwin 
Higbee Company, Cleveland. 
The 
Chairman, 


board of directors 1s 
Morris L. 


Company, 


made up of: 
Black, The Strauss- 
Walter 
B. Werner, The Lion Dry Goods Company, 
Toledo; P. J. Westland, The Hub Depart 


Hirschberg Youngstown; 


ment Store, Steubenville; J. J. Zettle, The 
M. O'Neil Company, Akron; G. DeCresie, 
\. Polsky’s, Akron; Karl E. Wise, The 


M. Shrider, 
Starr Company, Zanesville. 
membership committee 


Union Company, Columbus; © 
The A. E. 
On the 
Colin Darragh, Fred Harvey's, Cleveland ; 


are; 


Sam Dombick, The Bailey Company, Cleve 
land; Jack Zealor, Fries & Schuele, Cleve 


land, and H. C. Walker, The Walker Dis- 
play Company, Findlay. 
The St. Louis Display Guild dinner and 


general meeting at the Busy Bee Tea Room 


on February 20, was a very successful af 
Mr. Hornbein, publicity 
Famous-Barr Company is also publicity d1- 
rector of the American Red 
started March 1. He issued an 
urgent request for all Guild members to get 


fair. director for 


Cross solicita- 
tion which 
in and work with one purpose to make the 
Red 


speaker 


huge Guest 


Semsrott, 


drive a 
William 


personality 


Cross success. 


that 
who keeps his audiences spell- 


dynamic 
bound with up-to-the-minute 
true to form. 
\ssociated St. Louis, he is also 
president of the National Association of Re 


topics, Was 
Bes; bei aris ae 
sesides being manager of the 


Retailers of 


tail Secretaries and a member of the Ad- 
visory Committee of the Domestic Distrib 
ution Department of the United States 


Chamber of Commerce. 


Phe Cleveland Display Club, at a special 


luncheon in the Cleveland Advertising Club 
rooms, pledged their full support in behalt 
of the Red Cross drive. Ten thousand cards 
and posters plus sixty special displays were 
that handles dis 
four members of the Cleve 


land Display Club are in the 


assigned to the committee 


tribution. Forty 


armed forces. 
with 37 


of them overseas. Several have been 


wounded and will soon return with Purple 
Hearts other distinguished 


and honors. for 


services 














With conventions and ma 
weeks being cancelled, a golden opportu 
itself for displaymen to 


display clubs and state display associati 


display 


orgal 


presents 


If any one wishes any information or « 


on how to organize and conduct a succes 
ful display 
writer of this column at 1708 Payne aver 
Cleveland, and the material 
For the benefit of the display p 
fession and yourself, join the Internatio 


group, drop a few lines to 
will be tor 
coming. 


\ssociation of Display or your display cl 
or better still organize to help “Display (©) 


The March.” 


To George Westerman, an I. A. D. p 
president and display director for the C 
monwealth-Southern Corporation, Jacks 
Mich., we 


has 


hope for his speedy recove 
ill, news that cau 
think. 

disp 


Wes 


oa 
WIS! s 


(seorge been very 


us all to pause, to worry and 


truer or more loyal member of the 
than George 


profession can be found 


terman. “Here's our good and best 


George, and may God speed your complet 


recovery. 


Reyburn Celebrates 
Fiftieth Anniversary 


The Reyburn Manutacturing Compai 
Inc., Philadelphia, is celebrating its golde: 
anniversary this vear. It was in 1895 
that the founders of Reyburn,  forese 
ing the future possibilities of the modest 


trade and industry, begat 
small 


Philadelphia’s busi 


shipping tag in 


to manufacture tags in a one-roon 
shop in the center of 
ness district. Beginning with small capita 
and eight employees, the first few years wet 
difficult. 
Gradually the added 1 


manufacture of merchandise tags, pin tickets 


young company 


and gummed labels. The quarter centu 
mark found their “Dealers Line of Re 
burn’s Utilities” well established, and 


more recent vears the company has also | 
fine 
embossed napkins, and window display n 


come widely known. tor crepe papers 
terials. 

The company has so grown and prospet 
that today it Is of t 


leading tag and paper utilities manutactt 


recognized as one 
ers in the United States, with products w 
known over almost the entire world 


Porchia Replaces Duncan 
At Blauner's 


\nnouncement 
pointment of 


has been made of the 


Louis J. Porchia as dis} 
director for Blauner’s, Philadelphia. H«¢ 
formerly of M 
p! s 
\t one time Porchia was 
Bullock's, 


Was 


places Kenneth Duncan, 
waukee and Washington, whose tuture 
are not vet known 
in charge of display for Los 
recently with Jat 


New 


and more 
Johnson & Sons, 


geles, 


Haven 
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{_yust HOPE My | 
COMPETITORS DONT 
WAKE UP TO THE 
POWER OF DISPLAY 
FOR A FEW MORE 

















"HE SLEEPS, HE SLEEPS, SERENE 


AND SAFE"... OH, YEAH! 


ROGRESSIVE retailers have always walked away with the business. From all indications, this will be 
more true after the war than ever. Competition will be keen among stores, and there may be new forms 

of competition. It’s time to analyze every phase of retailing We, as an association, are pleased with the 
increasing interest shown in display, for display has many times over proven its 


powertul torce in selling, and many store executives are allotting more of the promo 
tional dollar tor the display budget! This permits the display director to do the type 

\% of job necessary to induce impulse buying, and it pays dividends AT ONCE. in 
INVEST 3 OF Your increased sales (Impartial surveys show 906 of variety store sales and 70% oft 
department store sales are influenced by display.) The members of N.A.DAL. are 


1 } 


keenly interested in your problems, and while they all cannot make as many contacts 


IN Lh ’ they "1 1 ] ) ] ] 1 oO 
with vou as they would like at this time, their accredited representatives will gladly 
DISPLAY | 


recommend any source having the facilities to help you 





PROMOTIONAL DOLLAR 





* 


Members of the National Association of Display Industries 


Adler-Jones Company L. A. Darling Co B. A. Jacobs Co Nat Siegel Fixture Co 
Advertisers Display & Dazian's, Inc. A. Lutz Silvestri Art Mfg. Co. 

Exhibits, Inc. Decorative Plant Co. Maharam Fabric Corp. Standard Fixture Co., Inc 
Aladdin Fabrics Display Equipment Corp. Mechanical Man, Inc. Staples-Smith Co. 
Allied Display Materials,Inc. Display Products Co Messmore & Damon, Inc. Starkman Display Center 
American Fixt. & Mfg. Co. Display Sign Center, Inc Mileo Mannequins W. L. Stensgaard & 
Arrow Dec. & Fixt. Co. Durable Displays, Inc. Old King Cole, Inc. \ssociates 
Austen Displays Facil Fabrics Co. Reflector-Hardware Corp. Timbertone Decorative 
C. Barrango Co. Gardner Displays Co. Phe Reyburn Mfg. Co., Inc. Timely Service 
Bliss Display Corp. Garrison-Wagner Co. Rip Studio Co., Inc 
Eve Brueser Studios, Inc Earl W. Gasthoff Co. Royal Paper Corp Jas. B. Williams, Inc. 
Bulkley, Dunton & Co. General Display Corp. Schack’s, Inc. Sue Williams Studios 
The Carrata Co. Grant & Silvers. Inc Scheuer Mfg. Co W. M. Zeppen-Field Studios 
L.. J.. Charrot Co.; Inc. The Greneker Corp. Sherman Paper Products Display World, Associate 
Coy, Disbrow & Co. Victor Haida Displays, Inc. Corp Member 
Crystal Fixture Co. Al Halverson, Inc. Shoe Form Co., Inc 

PROGRESSIVE 


| | | 
of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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—First illustration, a tavern-type display in 
which only dummy units are used. . . . Lowery 
left. package-goods display showing only on 
actual bottle; cost of the display was absorbed 
by the retailer. . . . Below, an orderly mer 
chandise display in one of Chicago's better 
package-goods stores— 


window or interior, or in the package-gyx 
store windows or interior, is very keen 
Many well-known brands, and even so 
unknown brands, try to prostitute the 
of display to their own advantage. So 
use it wisely and others do not. Some 


oe JO Ht bea, 


Vy, \ : ceive value for each dollar spent; otl 
a7 ISGP ' : 


waste money. Some plan displays ina pi 
tical manner; others use unplanned d 
plays, which practice is a total waste. 

The first thing the alcohol-beverage 
dustry must realize is that displays in w 
dows and in interiors are for the purp: 
of selling merchandise, or to promote 
branded goods to the passerby, or to tie 
the display program with the general adv 
tising plan of a given brand. 

The great problem is to use the displ 

a oe oe a _— ; 7 wisely. In a city lke Chicago, with 7,85' 

, hoo pouring-spots and 1,118 — package-goods 
» jm ‘sy stores, no distiller, winery or brewer can 
‘ ary oe use all locations for one brand. They must 
be careful in selecting the locations to 
used. Some have their sales department 
select the locations, others their displaymen 
some their distributors Some have. their 
jobbers or their drivers, who deliver th 
merchandise, select the locations. And it ts 
a tact that the majority select their lo 
tions from the buying end. 

Sometimes a very expensive display 

given a location that has an old-tashione 


front, without any foot-traffic. Such a 


play is a complete waste. The reason it 1 
installed is because the owner is a volun 
buver; therefore, the wholesaler’s sales dé 


partment insists that such a location d 
serves the best. As a matter of fact, 
By SOL FISHER in window displays, and no display” piece inexpensive display set in by the salesn 
. : furnished by the distiller is permitted. In tor such a location would answer the pu 
Fisher Display Company A ; 
Chicago 


some states, only certain sizes of display pose Multiply this by hundreds or thi 
materials are allowed \nd in others, there sands of cases, and vou can readily see 
are no restrictions. Where state rules allow wast 


eee it, the competition for space im the tavern 


Millions of dollars are being spent by dis 
llers, wineries and brewers in promoting 
heir different brands \ large percentage 
these millions is being spent on “sales 
promotion,” or “point-ot-purchase advertis 
Window and interior displays play a 

int part in these efforts 
ohol-beverage industry supplies 


and package-goods stores with. all 


display material. However, the in 





thre | WU) 
more than S10 per unit 








spent tor this purpose at 
al 
odern merchandisers in 
uusiness who spend then 
omotion by tying up thet 


an advertised | 


i) 
unusual rok 

lustry on account ot 
varving in each state In 
displavs ot anv kind = are 
other states only reproduc 
ual merchandise are pet 
aved. In still others, only 


or package may be used 
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ow 

















—The fashion ca- 
rousel is dramatized 
here by stylized 
horse-heads as the 
lower part of milli- 
nery stands, arrang- 
ing them on a circu- 
lar table that sur- 
rounds acolumn. the 
same idea can be 
adapted to any spot 
by using a large 
heavy cardboard 
tube for the conter— 














—A "Hollywood" displayer for window or 
interior use, consisting of two curtain rods 
inserted in a platform and supporting a shelf. 
= The unit is done in modern design. The poles 
not only hold the shelf but also a large Ati 
silhouette map of the United States with an dir 
arrow pointing to Hollywood. The wording is 
done in a different color than the arrow— 




















—In this drawing is shown another display fix- 

ture that combines the functions of display 

motif and showcard. The unit makes an excel- 

lent center-piece for a window or interior dis- 

play of accessories, shoes, and the like; prop- 

erly backed up, it could serve on an aisle table 
as well— 





—Th’s dramatization uses cut-out guitar-shaped wallboard 
panels on which to display merchandise. A drum, real 
or simulated, serves as a display platform. The guitars 
are placed at angles in order to cross each other and 
support the sign as shown. Practically any line of 
fashion accessories can be displayed with this unit, 
alihougli it naturally suggests Latin America merchand'se. 
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When in New York 
Visit our Showroom 


FACIL FABRICS CO, 
111 W. 24th St. 
FACIL-FAB GIRAFFE No. 100 New York City 11 FACIL-FAB STORK No. 101 


Glorified in colorful Facil-Fab. 33°’x20”’. 
Price ea. $4.95 


Attractively colored. Self-standing. 3rd 
dimensional. 33’’x16"’. Price ea. $4.95 


Write Today 


For Free Catalogue 
showing Complete 
FACIL-FAB TINY TOT Far eD ae 
HEADQUARTERS No. 102 e FACIL-FAB ELEPHANT No. 103 
( 
Beautifully colored 3rd dimensional set- ; This colorful display is a sure traffic 


up. 22°22"... Price éa........ $4.95 stopper. 26''x24". Price ea. $4.95 



























































Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 





Merchandising. 

6 Absolute Independence of Our Editorial 

Columns. 

Vol. XLVI MARCH, 1945 No. 3 
Why No Compromise 
On The Brownout? 

From government war offices have com 
three recent edicts: the brownout of dis 
play lighting, the curtailment of conven 
tions and trade shows, and the curtew on 
places of amusement after midnight Nat 
urally no one objects to any of these regu 


] 


lations, or even more stringent ones whicl 


mav come later, 1f they will contribute to 


Vinning thre Wal and getting it over even 


me dav soonet But the government's 
attitude in eliminating display lighting at a 
blow and its unwillingness to consider com 
promuse plans which would save just as 
much fuel have brought up questions in the 
minds of many 


Phe ban against display lighting 1s to save 
fuel, according to government sources. But 
a great number of people believe that its 
main purpose is a psychological one—that 
of forcing merchants and the public to un 
dergo certain deprivations which will drive 
home the harsh facts of war more firmly 


Phat this theory seems reasonable to 


many is indicated by a recent issue 
of Time magazine which, in a discussion ot 
the amusement curfew, mentioned that it 1s 
generally believed that “Assistant President” 
James Byrnes has “got religion” about. the 
war and is determined to make the public 
follow suit 

Others think that fuel saving is the com 
plete reason for the brownout, but that. it 
has a deeper significance than appears on the 
point to the fact that the 


mine workers and mine operators are even 


surface. They 
now negotiating toward a new pact to re 
place the one which expires March 31; they 
believe that a nation-wide coal strike will 
be called by John I 
that the 


Lewis next month, and 


government is anticipating such 


DISPLAY WOEis 


action by conserving fuel as much as pos- 
sille prior to that time. 

Whether either of these suppositions has 
any particle of truth can not be said, of 
course, and they are mentioned here only to 
report current thinking on the brownout 
causes. But the tact that the government 
is turning thumbs down on all proposals to 
restore display cutting down 
on the use of electricity elsewhere gives a 


lighting by 


semblance of reasonableness to the psycho 
logical angle mentioned above. 

For example, this statement from the Wat 
Production Board's daily bulletin to editors : 
“Edward Falck, director of the WPB Office 
of War 


that the government's brownout program to 


Utilities, issued a reminder today 


turn out unnecessary lighting to save coal 
and other scarce fuels is a voluntary con- 
servation campaign as well as a mandatory 
one. The reminder was issued in response 
to a growing volume of letters both to Con 
egress and to OWU from business men, of 
fering to turn out unneeded interior store 
lights using equal or greater amounts ot 
electricity if permitted to keep show win 
dows and signs illuminated. ‘We can not 
entertain such proposals, Mr. Falck said. 
‘Utilities Order U-9) prohibits only those 


uses of electricity for lighting which we 
could clearly classity as unnecessary 


order .. the WPB urged 


that everyone take all other steps to con 


In issuing the 


serve the use of electricity and thereby save 
coal and other scarce fuels.” 

All of which seems rather final and arbi 
trary Qn thinking it over, it seems rather 
odd that the WPB will not 
proposals,” tor a different kind of conset 


“entertain such 


is reported as working out 
\ustralia and New Zealand 


Phe plan used by these two countries is very 


Vation measure 
very well in 
simple; it provides that all commercial users 


of electricitv—not war plants—are required 


to reduce their consumption of electricity 
by a fixed percentage, with approval levels 


of illumination being set up for various 


kinds of establishments The individual 


commercial user ot electricity decides for 
himself how he will use the current) thus 
allowed him—whether to discontinue signs, 
display lighting, or to reduce the ilumina 
tion elsewhere in order to bring his. total 
consumption inside the limits set up. 

Undoubtedly 


Production Board has set up an 


Such a plan makes sense. 
the War 
estimated 


figure for the amount of fuel 








War Production Board paper re- 
strictions and a constantly increasing 
demand for DISPLAY WORLD have 
made it necessary for the publishers 
to limit editions to the present level 
until WPB restrictions are removed. 
Accordingly, all future editions must 
be confined to mail subscriptions only 
and to one copy for a given establish- 
ment. Individual orders for single 
copies can not be filled. New subscrip- 
tions can be accepted on a waiting list 
basis only, and will be entered as sub- 
scription lapses occur. As a matter 
of cooperation, the publishers will ap- 
preciate your sharing your copy with 
your friends and associates. 
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which will be saved by the brownout in + jj. 
country. If that figure represents the s. \ 
ing which must be made, why not arrang: 

meet it by the same method used in \ -\ 
Zealand and Australia? It would not | 


hard to establish the necessary percent. % 
ot reduction which each store or other c 

mercial house would have to make—an: jt 
would give retailers the right to decide 0; 
themselves where their quota of illuminat 


Nn 
could best be used. Such an arrangemen: is 
a much fairer way of meeting a. situat on 
which we are told is necessary, and is cot 
tainly more in the American tradition. 

less the brownout is primarily for its 
chological effect, the WPB should be wil! ne 
to put such a plan into effect. 


Baseball Week Contest 
To Be Held As Usual 


National Baseball Week will be observed 
March 31 to April 7, inclusive, and entrants 
in the annual window display contest, a tea- 
ture of the week, must have their displays 
installed during that period. Displays must 
carry a National Baseball Week mention to 
be eligible for the contest, tor which The 
Sporting Goods Dealer is offering $230. in 
War Bonds and Stamps in prizes. Entries 
must be in the hands of the publication at 
10th and Olive streets, St. Louis 1, on or 
before April 23. The part baseball is play- 
ing and can play in the fight on juvenile de- 
linqueney will be stressed during National 


Baseball Week. 


Maharam Pension Plan 
Is Approved 

\ pension plan adopted by Maharam Fab 
4c Corporation, 130 West 46th street, New 
York City, to provide life 
retirement income tor employees has 


Insurance and 
beer 
approved by the Bureau of Internal Revenue 
Employees 11 


all Maharam branches will be benefited by 


ot the Treasury Department 


the features of the plan. 


Display Aid Asked 
In Clothing Drive 


During the month ot | 


\pril there wall be 
a nation-wide drive to collect used clothing 
for war victims overseas, and the aid of re 
tail display is requested by the War Can 
paigns committee of the Central Council ot 
National Retail 
out that in Greece, for example, a pair ol 
180,000 drachmas and _ tall t 
in this an 


other countries, thousands of people literal 


\ssociations. It is pointed 


shoes costs 


pieces after 5 miles of walking; 


have no clothing. 


New War Product Added 
By Display Manufacturer 

The American Fixture & Manutacturing 
Company, large St. Louis display compan) 
has been authorized by the War Productiot 
Board to produce 2,000 non-electric reine 
erators for the first quarter of 1945, it 
Alvin M. Mendle, president 


t 


The company is at present producing cart 


diselosed by 


ridge storage containers and other militar 
products. Most of the retrigerators W! 


be sent to war housing areas. 





























‘S 


DISPLAY WORLD 











43 








Ir 



















































TIMELY SERVICE 


— 





~~ 


PRESENTS 
TWO OU 
TSTANDING DISPLAY CAMP 
AIGNS FO 
R 


MOTHER 
HER'S DAY ana FATHER’S DAY 


REPRODUCED {N FULL COLOR FRO 
4 LAWRENCE WILBUR. 


PAINTINGS BY 
represent the 


These two series 

campaigns we've ever created. 

reproduced in full color by jithography from 
aintings by the famous artist — Law 
Wilbur. Heart-warming, human interest an 
sound merchandising approach are the keys © 


both series. 





SPLAY CAMPAIGN 
THESE EVENTS 


COMPLETE 
D 
a 28” 


DI 
FOR 
4. WA" x 22”..- 


THE MOST 
EVER PRESENTE 


pOSTERS—Siz¢ 11” x1 


and 2 x 44" 
flat and 3-dimen- 


S—Size 40’ "x 60" 





BACKGROUND 

sional. y 

PENNANTS AND STREAMERS—The pennant size _ 
ut. The streamer size 1s 5 yue 


. 12° 2 19" upright. Die-c 


ERS—To fit 7” and 11” card holders. 
S—Size g” x 72” Screened on 


facil fab. WRI 
s—40” x 60”. Mounted on seamless pape’ TE FOR F 
R 
ILLUSTRATED omens 













































TIMELY SERVICE = 























EET NEW YORK 15, NE 
, NEW YORK 







































preaula 
SCREEN No. 8! 


WITH 3 PANELS 


Peden ave 


lin 
ee a & ee A 7 | 1 


i wan ‘al bis 
var ‘ 
ae Hi ™” 






This is a sturdily built wooden 
screen combined with decorative 
cardboard ornaments. 






Per | panel, 25" x 96" 


Per | panel, 25°’ x 72" 
Unfinished. 


$13.00 
10.50 


V 


ALLIED DISPLAY 
MATERIALS, INC. 


65 MADISON AVENUE 
NEW YORK 16, N. Y. 
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Display Factor's Daughter 
Graduates With High Honors 

recent graduates trom Strau- 
High School was Martha 
Felix Masso, who 
Inc., of New 


\mong the 
benmuller Textile 
Masso, the daughter of 
heads Display Mannequins, 
York City. Miss Masso, who was editor- 
in-chief of the school newspaper and of the 
off the highest number 


yvear-book, carried 


of prizes awarded at the graduation; among 
her awards were four gold medals, a gold 
pin, and various certificates. 

\fter completing her college education, 
Miss Masso plans to enter her tather’s 
business in an executive capacity. 

Brewer Promoted 
' 
| At Bullock's 
J. H. Brewer, whose display work for 


| Walbridge, 


| store's planning 





Bullock's, 
ing, 
building superintendent and has relinquished 
Mrs. 


as display direc- 


\ngeles, 


has been promoted to the 


Los has been outstand 


position of 
most of his display duties to Laura 
who takes over 
tor. Brewer, however, plans close coopera- 
tion between the display department and the 


and mechanical divisions. 


McKeehan Returns 
To St. Louis 


Gene McKeehan has returned to Green- 
field Clothing Company, St. Louis, after 
having been employed for some time at the 


Chicago headquarters of Sears, Roebuck & 
Company. 


| Civilian Life Again 
| For John Doran 


Following several months with the U. S. 
Marine Corps, John Doran has rejoined Ad- 
vertisers Display & Exhibit Company, St. 
Louis. 








—With world-wide interest focused on every action of the four men depicted here, it is 
wonder that the display by Porters, Racine, Wis., 
display for two weeks, and think it was one of the finest things we have ever done from the 
reported Ted Gottlieb, display director— 


standpoint of goodwill," 





















































COMING UP! 


National Wild Life Restoration We>k 
—March 18-24. 

National Hobby Week—March 19-4. 

Spring Begins—March 20. 

Palm Sunday—March 25. 

Good Friday—March 30. 

National Baseball Week — March 
April 7. 

Easter Sunday—April 1. 

Army Day—April 6. 

Pan-American Day—April 14. 

Humane Sunday—April 15. 

Be Kind To Animals Anniversary — 
April 15-21. 

Anniversary Of First Tokyo Bombing 


—April 17. (Bombed in 1942.) of 
National Fishermen’s Week—April .8- ~ 
May 5. 


National Baby Week—April 29-May 5 
National Music Week—May 6-13. 
National Family Week—May 6-12. 
National Posture Week—May 7-12. 
National Hospital Day—May 12. 
National Golf Week—May 12-19. 
Mother’s Day—May 13. 

Straw Hat Day—May 15. 








Display Services Cooperate 
In War Drives 


~ More than 200 display installation ser 
ices throughout the country are cooperatin 
agencies in the distributi 
bulletins pertaining to t 
In Chicago, for example, lo 
working for t 
waste paper collectior 
and the like, as well as 

for ration boards ar 
boards which 


with government 
ot posters and 
war effort. 
installation companies 
Red drive, 
War Bond sales, 
stalling displays 
Selective Service 
where displays are possible. 


are 


( "ross 


are locat 











was widely discussed locally. "We used thi 
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Brings New LIGHT 
and Beauty To 
BROWNED-OUT DISPLAYS 


Here Is The Way Leading Stores 
Are Using This Enchantingly Beau- 
bing tiful Material To Brighten Displays 
of 

—WOMEN'S APPAREL 
y 5. —CHILDREN'S APPAREL 


























—FUR COATS 

—MILLINERY 
—FOOTWEAR 
—CORSETS 
—PERFUMES 


_ —TUBBABLE DRESSES 
—SOAPS, TOILETRIES, ETC. 











Sylkglass Fiber Floss is an unbelievably fine glass fiber 
that catches and reflects every ray of light . . . adding 


( 


a radiance and distinction to displays that is unequaled 


lor t 
Llectior 
l as 11 


by any other material. 


Sylkglass Fiber Floss is a new, improved product... 
finer and softer than the old fashioned coarse spun glas: 
of yesteryear. 


Leading display men, in hundreds of stores, are loud in 
their praise of its BEAUTY ... its SOFTNESS .. . and 
above all, its LOW PRICE. Sylkglass is absolutely FIRE 
PROOF . . . comes in long, silky strands; in white only. 





Order several packages now. These prices represent 
savings of 35‘%@ to 50‘« off usual prices. 


2 Pound Package $ 5.00 
5 Pound Package $10.00 
10 Pound Package $15.00 


Terms: NET F.O.B., New York City 





Orders Delivered Same Day Received 








25 
.3 


S/ RADIANT GLASS FIBERS COMPANY 


. . 208 FAST 27TH STREET NEW YORK 16, N. Y. TELEPHONE LEXINGTON 2-1932 
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FIXTURES AND VISUAL 
SELLING 

[Continued from page 7] 

more or less definite, but 

exactly what it will 

wish. She may be a 

interested in a 


want 
know 
take to satisfy her 


who has a 
who does not 


customer who is dress and 
would like 


brighten up her costume. 



























Novelty Tropical Plants 


No. T-270. Malpan Palm (As Shown). Made 
of Green Finished Leaves, head is removable, 
stems are flexible, fibre covered trunk, green 
covered base. 


36’° Wide, 48’’ High, 24° Diam. Head 14.95 Ea. 
42°’ Wide, 72’’ High, 30°’ Diam. Head 21.50 Ea. 


Write for Circular 


GASTHOFF’S MFG. CO., INC. 


1534-36 Fuller St. Tampa lI, Fiorida 


4 | A d A h 
2 re t ving t get an idea This customer 


~ is in a receptive trame of mind because she 
has no definite object that she wants to pur 
Give your busi- 


ness a spring 
tonic with Mileo 
Mannequins. So 
perfectly do they 
enhance’ the 
charms of the 
garments they 
display that the 
passerby is im- 
pelled to buy. 
Men, Women, 
Misses, Juniors, 
Boys and girls of 
allages and types. 


also to have accessories to 
Or she may be a 
into your store and 
wants to look at something for her kitchen 
and, at the like to buy 


curtains and draperies to pep up this par- 


customer who comes 


same time, would 


ticular room. Of course in this particular 


case there are 


opportunities for the sales- 
person to help the customer buy. However, 


we should also take into consideration that if 





we are going to use the right store layout, 
this will go a 


tvpe ot 





fixtures, long 


this 


plus the right 


ways in helping customer to 


satisty her want. 
third 


definite or 


3. Then there is the tvpe of cus- 


tomer who has no recognized 


want, but who is just looking around the 





—Here the fixtures are made up three units 

high, plus a base with a cap or top to form 

a stand for the mannequin. The unit pro- 
vides stock space, display and flexibility— 








Mileo Mannequins are conceived by gifted 
artists, executed by highly skilled crafts- 
men. They reflect the latest style trends. 
See them, or write for photographs. 


P. C. MILEO 


7 WEST 36th ST.. NEW YORK 18, N. Y. 
Just off Fifth Avenue 











é 


—Another example of the 30-by-30-inch 

units, here using shelves and displaying 

pillows—also an excellent example of using 

both square foot and cubic foot area in a 
store— 


chase. She may be downtown to meet 
just came into the store to lo 
This type of looker is also a pote: 
tial buyer and should not be 
You will find that a great many of the pe 
ple that come into your store are the 
called lookers and here, through the prop 
use of open displays, right kind of fixture: 
and the other materials, it 1s 
convert them into customers. 
Now that we have analyzed the three typ 
of customers that patronize our. store, 
look into they may 


store in which to shop. Practically eve: 


friend or 
around. 
disregard 


possible 


might how choose t 
customer has a preference for one store 
another and 1f you would check with thes 
various people, you would find their reasor 
I Merchandise 
of finding the exact goods that they want 


Reason — (a) Assuran 


(b) large well-arrange 
stocks 
tions will be easy; 


assortments; (c) 
merchandise arranged so that sele 
merchandise arranged | 
size, price and color. 

I] Service 
counts; (b) 


Features (a) Chareg 
(c) satisfactory p 


icy adjustments; (d) attention to custom 


delivery ; 
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GAY! COLORFUL! 


Recapture the carnival spirit and 
sparkle of circus time with these 
lively papier-sculptured figures— 


The clown is 36 inches high, free- 
standing, $9.75. The dressed-up 
monkey, free-standing, measures 24 
inches, $5.75. The clownheads are 
about 18 inches—an assorted dozen 
for $30, or $3 each. All in brilliant 
colors. 


Come and see us or write for spe- 
cial promotions and original dis- 
plays in papier mache and paper 
sculpture. 





IS EAST 22nd STREET 
mew vOoRK to, Ni YY. 
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from standpoint oi fitting room, etc.; (e) know-how are brought into the picture ‘o 


| polite and courteous salespeople. help make this particular plan. 
GARRISON-WAGNER I1I—Convenience—(a) Store location; (b) You may rest assured that chain stores 
; | parking facilities; (c) accessible depart- are going to have this kind of fixturing 
Suggests: | ments; (d) ease of finding merchandise: the postwar era because they realize tl 


of shopping in one store — with this kind of thinking, they can incre 


New, Distinctive ase a | | oe 
W, and making all necessary purchases. the departmental volume per square foot | 


entire picture of the new department and — used in airplane construction, PT boats, a 


Di p \ great many store owners in the future cause they are taking advantage of the cu “ 
isp ay apers will call in fixture designers and will give content of the store and not just the squ 
in piancehistaarteaeer Re ana ia Lea Moca mans them a very workable layout for the store foot area. 
well as shadow box and wall trims and they will undoubtedly stay that way for You have heard a great deal of discuss: 
Here's One Item Out Of a tin Well maybe a year, two years or maybe a life- about materials and fixtures for postw 
Selected Stock, for Quick Shipment siiy See : aes : Be 3 at 
time, depending on the vision and the prog- use. There has been nothing definite 
~‘ ress of the store which put in these par- leased as yet except some plastics used 
i -> Se ticular units. It will not be long, however, display, and some of the plastic-impregnat 
< <6 ' until there is an introduction into these woods. I feel that after the war you w 
S ‘ 3 eS > <8 layouts of many ideas that change the find a great many of the ideas that w 


< << 4 ' will create a loss of efficiency. It may not other implements of war can be adapted 
<< | be lost right away because the transition fixture construction to make the unit my 
is gradual; service is slower, complaints — flexible, more functional and lighter so tl 


5) < a about mistakes increase, inventory loss from it can be handled with greater ease. A 
<S qs pilferage piles up great many of you have seen some of thi 





ripe Too many fixture plans do not pay enough — plastic-impregnated wood very light 
attention to the final small details of inter- weight but so strong and tough that it ¢ 
nen mone penn selling within a department or interselling not be scratched even with a knife; this is 
A mica coated finish display paper in the department itself. This can be accom- going to be important in the construction 
embossed quilt pattern. plished provided that men who have the of store equipment. Plastic is being di 
DP-200— White DP-207—-Dark Green 
DP-201—Yellow DP-209—Spring Green 
DP 204 Light Blue pP.217— Pink : TRADE PERSONALITIES no.2s__ by Tony Brinker 
—ie avender 





DP-206—Dark Blue 
Rolls 36 in. wide by 50 ft.—Per roll $1.85 


For Our Complete Showing of New 

nd Attractive Display Papers, write 

yu Tilus trated ( atalog No. 184D 
GARRISON- WAGNER CO. 
1633 Locust St. St. Louis 3, Mo. 














SAVE TIME IN 
TRIMMING «© . ” 
WINDOWS -« . 




























qe WAS BORN IN 


rhe MODERN DISPLAY RACK is a mighty neat COLORADO, BUT 
ind hanc iccessory for store window and counter WENT XO CALIFORNIA 
lisplay, for both merchandise and show cards. It ECAME. AN ERRAND 
saves time, gives you a neater job and helps ama Way i s-aies neied 
teurs to make a creditable display Also priced for STUDIO. FINALLY WA 


PROMOTED To THE 
SHOP, MAKING WAX 
FIGURES, AND AT THE 
AGE OF 20 WENT INTO 
BUSINESS FOR HIMSELF 


* FROM THE BEGINNING 


retailing in Picture and China departments 


Sturdily made and nicely finished in Walnut or 
Natural wood; stocked in four sizes 















No. 24 4in. wide x6 in. high 


No. 25 5in. wide x8 in. high Py TRA 

No. 26 6 in. wide x 814 in. high ci MAGNE A ak P 

No. 27 7in. wide x9 in. high / MASCULINE MANNEQUIN, 
; WE SAYS. 

PRICES—24 and 25, 50c each; ‘ 

% and 27 sizes, 75c each rf 4 

Sample of 4 in walnut, $2.2 ‘ 

Sample of 4 in natural, $1.75 ; ? xq LCoutmuese 

Sample of all eight, $3.75 My ' 

Postage prepaid Write for : 4 PPS Cee) 


quantity prices on business j, 
letterheads 

(Ten numbers for Plates, Cup 
ind Saucers, and Platters.) (4 


PIERCE Co 


MANNEQUINS BY 
BARRANGO, 
SAN FRANCISCO 





Sill MARQUETTE AVE. 
MINNEAPOLIS, MINN. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 























Pee ELAY EOCLPMERT YOh SALE | JE INTRODUCED A NUMBER OF /MPROVEMENTS AND KES TO 
| INNOVATIONS IN MANNEQUIN CONSTRUCTION, AND NOW HIS is 0 SHOW 
REPRESENTATIVES WANTED FIRM 1S ONE OF THE LARGEST ANDO WELL-KNOWN COMPANIES j My ny PICTURES. HE 
$3.00 Per Column Inch — CASH WITH ORDER | | IN THIS FIELD. HIS BUSINESS IS HIS CHIEF INTEREST, BUT HE FINDSY, © OF ALL SPORTS ~ 
} “TIME TO PAINT IN OILS AND WATER COLORS — BUT AS A SPECTATOR ONLY. -— 
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Write For 
Our New 
Catalog 
Showing 
“EVERYTHING 
FOR 
DISPLAY” 








@NEW YORK — 
@ CHICAGO — 6 EAST LAKE ST. 


@LOS ANGELES 








“The House of Service” 


fC" 
FABRIC CORPO 


The Allure Of Velour! 
The kconomy Of Paper! 


M-1 


Because display men have greeted Velur-tex with such tremen- 
dous enthusiasm we're introducing the new embossed patterns 
shown on this page. Velur-tex has a rich, lustrous, high piled 
texture. It’s perfect covering for Backgrounds, Floor Coverings, 
Show Cases, Tables, Frames, Columns and all Interior Dis- 
plays. A grand economical medium. Simply tack or glue 
Velur-tex into place. 


PLAIN OR EMBOSSED in 15 VELURY COLORS 


Red, White, Blue, Emerald Green, Grass Green, Yellow, Spring Green. 
Eggshell, Rust, Gold, Orange, Wine, Cerise, Pink and Light Blue. 


ROLLS 39” WIDE X 25’ LONG 
Plain $7.50 Each Embossed $9.00 Each 


MAHARAM FABRIC CORP., 130 W. 46th St., 


Please ship: rolls of 


rolls of 


rolls of 


130 WEST 46 ST. 
Name of store 
Address 

City 


819 SANTEE ST 


Se eee eee eee eee es oy 























USE THE 
COUPON 
TO PLACE 
YOUR 
ORDER 
NOW 


New York City. 
EMBOSSED No. MI 


(color) 


EMBOSSED No. M2 


(color) 


PLAIN VELUR-TEX 


(color) 


Display Mgr. 


State 


Ba SSS SSS SSS SSS SSS SSS SSS ee 











send for their photographs 


2010 S.HALSTED ST. 
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cussed for showcases and undoubtedly will 
be used in that way when they are able to 
make it much harder than it 1s at the pres- 


ent time. 


In connection with visual merchandising 
and modernization, let's also take into con- 
sideration one other important point regard- 
ing good storekeeping. That is the forward 
and reserve stocks. I have heard a great 
deal of discussion by store architects and 
fixture people that we should do away with 
the drawers and have all of our merchan 
dise up in the air on tall-legged fixtures 
This is very practical from a beauty stand- 
point, but it is going away from the func- 
tional type fixtures that we should be think- 
ing about. In the postwar store we should 
have adequate stocks on the floor and in 
direct relation to the forward merchandise 
that is being sold. In other words, if we 
have hosiery on the top of the table displaved 
by size, price and color, this back-up stock 
should be directly underneath the merchan 
dise on top of the table so that it can be 
quickly found; by opening the drawer, you 
display twice as much merchandise to the 
customer; at the same time this method in- 
creases your warehouse space within the 
store proper, which you need. You are go- 
ing to see a greater study being made in 
your stores of tomorrow on service of this 
kind, because it is this kind of thing that en 
ables the chains to have a low operating 
cost. In other words, merchandise should 
be marked and placed into stock immedti- 
ately without having to go through the ex 
pensive process of handling, warehousing, 
etc 

For some of you gentlemen who have 
large stores and large warehousing, this pre- 
sents a problem because you have to carry a 
large volume of warehouse stock due to 
the large volume of business done daily. 
However, I think vou will find a great many 
short cuts coming. 





—The Louisville Display Luncheon Club meets each Thursday, and present on the day this 
photograph was taken were the following: Seated, left to right, H. H. Toombs, Lowenhart’ 
William R. Reynolds, Martin's; Vid Rosner, H. P. Selman & Co. Standing, Howard Bumbo 
Levy Brothers, Inc.; Irvin J. Kaufman, Appel's; R. Leo Hawes, Shackelton Piano Company, and 
A. J. Walker, Sears, Roebuck & Co.— 



















STORE DIRECTORY 


OR SECT 


ART GOODS 56 NOTIONS BAST s 





BOOTS 





ORESSES 





HATS-MEN'S MAIN 14) SUITS- MEN'S 7s 
WOMEN'S 2 5 
HILDREN'S 2 32/UMBRELLAS MAIN 17 






Overcap Hinceo Gass Door, with Locx « Key 
FRAME IN MAHOGANY WALNUT 04K OR AG SPECIFIED 





oy a 


A Store Necessity ! 


Good-looking “Acme” Directory Board 
SUGGEST as well as DIRECT. Changeabk: 
name strip or individual letter style. Writ: 






for literature and specify capacity of board 
you are interested in. 


ACME CHANGEABLE SIGNS 


37 E. 12th St. New York 3, N. Y. 














Ants and Flowers 
Displays 


FLAME PROOF FLOWERS e GRASS 
MATS @ PAPERS @ COLORED SHAV. 
INGS @ CRYSTALS @e SANDS e 
CORK AND BARKS 


We Match Your Colors 


Arts and Flowers Displays 
43 W. 56th St. New York 19, N. Y. 
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IT’S NOT GOLD- 
BUT IT GLITTERS! 


IVANO AAA GOLD FLAKE may not be 24 carat gold, but even a 
Midas would envy its glitter. So if you hanker to gild the Easter Lily— 
or any other little thing you have on display—get some today. 


It comes in dry flakes—you just add water and brush or spray on any 


surface for a brilliant metallic gold effect. 


8 Ounce Bottle $1.75 Postpaid 


Fine Chemicals Division 


IVANO INCORPORATED 





166-18¢ COMMERCIAL ST. : - - MALDEN 48, MASS. 
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PUT Life IN YOUR Spuug Sates 


Life is the seller in your displays! ... the 
essence of Eaton “Velvety’” Grass Mats. 
Natural, rich, lasting-green and velvety 
smooth, Eaton mats are power-dyed, mildew- 
proofed and fire-proofed ... safe, powerful 
sales-makers for your stores. Usable many 
times. Your display jobber will do his best 
to supply you from a limited stock. 

















EATON BROTHERS CORP. 


HAMBURG, NEW YORK 
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— Natural Creations 


are nature's creations 





Case from showroom showing a few of our antiques. 


NATURAL CREATIONS 


Display Materials and Showrooms 


NS 


WE INVITE AN OPPORTUNITY 


VA 241 East 36th St.. New York City 16 


HELP WITH YOUR PROBLEMS 











GIANT NU-GEMS 


An extra large dyed stone in brilliant colors %4 


to 144” in size For window floors, garden paths, 
rround grass mats, and a hundred other uses 
Garnet—Pink— White—Green— Blue— Yellow 
Aquamarine 
$17.50 per 100 lb. Bag 
$ 4.95 per 25 lb. Box 


Special colors dyed to order 200 lbs. or more 


Distributed by 


W. C. HURLOCK 


4105 TAYLOR AVE. DREXEL HILL, PA. 


SHEET SIZE 26” x 40” FOR 
Display Backgrounds and Paper Sculpture 


MARQUARDT & COMPANY 
Display Paper Division 
155 SPRING STREET NEW YORK 12 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch— CASH WITH ORDER 














@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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No Relief Seen 
On Convention Ban 

In spite of pleas from business groups at! 
Small 


reliel from the ban on conventions and trad 


the Patman Business Committee 


shows, the Office of Defense Transportati 
has steadily refused to permit such meetings 
when they involve more than 50 
from. out-of-town. A_ statement 
ODT that “it 1s hoped that the total b 
will only be a temporary 


pel Sons 


from 


measure” cart 
with it no assurance that such will inde 
be the case. 

Phe Patman committee made its bid 
response to requests trom businessmen 
smaller communities who wished to continu 
their custom of attending regional show1 
of merchandise, thus eliminating trips 
points. In turning down t 


Monroe Jol 1 


no exceptions 


more remote 
request, the head of ODT, J. 
son, said that there would be 
to the regulation 

Two display meetings have been cancelled 
because of the ban, the first being the Dis 
play Market Week scheduled for New Y 
City in June, and the other a convention and 
trade show planned for Houston in April 

Phe ODT has announced that out of 1,331 
1.278 have beet 


Most of those approved wert 


applications for meetings, 
turned down. 
labor union wage 


for church councils or 


meetings, with the remainder being made up 
chiefly of engineering or health conferen 
having a close connection with the war 


Long Postponement 
For Macy Exhibit 

The proposed “Preview of Tomorrow” 
which R. H. Macy & Co., New York Cit 
had planned to open on May 1 has _ be 
postponed until September 4 because of gov 
ernmental restrictions and current wartime 
conditions. The exhibit will display pr 
ucts designed for postwar living. <A_ stat 
ment from William H. Howard, vice-pré 
dent and publicity director for the store 
“For the exhibit to be completely su 
cessful, it should be held at a time when the 
public interest is directed toward postwar 
plans and when industry is able to turn 
again to product planning and reconversion.” 


say a. 
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WHAT IS MORE LUXURIOUS THAN FUR? 


What is more exquisite than FUR? What can enhance your 
merchandise on display with a more luxurious atmosphere 


(- Spots 


Genuine, deep-pile, magnificent furs to pick your windows up 
out of the ordinary, and to give your items on display the 
‘“come-hither” look that sells merchandise. White and guaran- 
teed fast colors; fireproof! Call or write now! 





“WHE .......SUNEASE * LIGHT BLUE . SUNFAST 
* SHOCKING RED . SUNFAST * YELLOW... . SUNFAST 
+ PINE ..« ««+«- SUNEAS * BRIGHT RED . SUNFAST 


* SUMMER GREEN . SUNFAST 
SIZES AND PRICES 
HI-SPOT SIZE—app. 15"x 10"; 114." pile White, $1.50; Colors, $1.90 
LARGE SIZE—approx. 28” x 18"; 5” pile . . . White only, $9.00 
GIANT SIZE—approx. 36” x 24”; 5” pile White and Colors, $17.50 














Usual Jobber’s Discount Availabie. Write for our Catalog 


# q ‘ 
t be, ike if 
e 


a 





BR TEXTILE AND PRODUCTS, INC. 
561 FIFTH AVENUE, N.Y. 17 - MU 2-8701 


or 


































Another 
7 > MADINONIA £xelusive ! 


TRANSPARENT 
MOISTURE-PROOF 
PROTECTOR HOODS 


@ PROTECTS WIGS WHEN CHANGING CLOTHES 
@ PRESERVES MANIKINS WHEN NOT IN USE 


a | B-0° A DOZEN F.O.B. N.Y. 
Fits any manikin bust e Complete with draw strings 


MADINONIA 








MADISONIA 
_ PLEASE SEND 
| PROTECTOR HOODS 











ENB per dozen : florence and gilbert laurence 

: Check Enclosed () Bill Me & 

2 NAME : Creators of 

ewes -MANIKINSURANCE 
: CITY STATE : 





164 WEST 25TH STREET, N.Y.C.1 + CHELSEA 3-1550 





















Smart Displays 
are created with 


MAJESTIC 


Display Properties 






















The MAJESTIC ecata- 
logue of Summer prop- 
erties available April 
10th at 


your nearest 


display material jobber. 


RESERVE YOUR 
COPY NOW 






































k. g. kurtis studio 


CREATES 





EXCLUSIVE MILLINERY 
AND NOVELTY HEADS 
° 
HAND SCULPTURED PA- 
PIER MACHE SPECIALTIES 
* 
WE SUGGEST TO RENEW 
YOUR OLD MILLINERY 
HEADS WITH OUR 


CERAMIC FINISH 


AND FLEXIBLE WIG 

* 
WRITE FOR FOTOS AND 
PRICELIST 


313 east 13th str., new york 3, n. y. 
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LEROY W. FRYMAN 
Fixtures, Materials & Equipment 








Keith Theatre Building 





DAYTON 2, OHIO 
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New York’s School 
of Industrial Art 


By SAMUEL B. SCHAEFFER 
New York City 


The School of Industrial Art, John B. 
Kenny, principal, is one of the many voca- 
tional under the supervision 
of the Board of New York 
City. It is an unusual school that is devoted 
to instruction in 14 different art courses re- 
lated to industry. One of these is the course 
in window display. 

All instruction is carried on by trade spe- 


high schools 


Education of 


cialists. The basic instruction includes free- 
hand drawing, basic lettering, drafting, pho- 
design, sign 
painting, writing, and modeling. 
This valuable and up-to-the-minute training 
is given to elementary or junior high school 
Under a competent 
program, students are weeded out and only 


tography, art appreciation, 


showcard 


graduates. guidance 


those who show evidence of attaining suc- 
cess in a chosen field are given the oppor- 
tunity to continue in that field. 

The writer organized the course in win 
dow display three vears ago. The first grad- 
June, 1943 
drattees) has a record of over 90 per cent 
field. \ follow-up 
shows that all have made good in their re- 


uating group in (except for 


employed in the display 


spective specializations. 


You might ask what does the = student 


learn in window display? In his first term 
the student is given the background, history, 
principles and functions of the display field. 
He starts 
to be 


tickets. 


learning a few alphabets so as 
able to design showeards and_ price 

He learns how to paint and stipple 
backgrounds in tempera. The fundamentals 
of perspective drawing are taught to enable 
him to render sketches of windows in pencil, 
tempera and ink. Field trips to display stu 
dios give him additional stimulus. And he 
makes a weekly visit to the Fifth avenue 
shop windows to see what 1s going on. Each 
Monday, on return to class with sketches he 
has made, there is a discussion of the merits 


of displays seen. <A file is begun of all 
concern the dis- 
playman Magazines like the excellent 
DISPLAY WORLD keep him informed and 


up to date 


holidays and events that 


In the second term the student learns how 
to use the air brush, the tacker, stapler and 
pins. A study of color is begun. He now 
works in wash and pastels as well as other 
\dditional alphabets are learned to 
Materials, tab- 
papers and stocks are 
enable the student to 
manipulative skills. He now builds minia- 


media. 
enrich his showcard work 
rics, boards, novelty 
introduced to gain 
ture models, makes decorative flowers, trims 
shadow-boxes and islands. He is developing 
his sense of taste and feeling for design. <A 
study of psychology of advertising opens up 
new appreciation of the display field. 

The third term finds the student learning 
“Cut-Awl” 
He gets elementary instruction in 


how to use the machine pro- 
ficiently. 
paper sculpture, papier mache, mold making 
and mold pressing. He also begins to ex- 


periment with lighting. The writer has been 








—This is one of five windows inspired by Braque 
and used by De Pinna's, New York City. Franz 
Gobbi, display director, says of the display: 
"These windows met with the most amazing re- 
sponse because of the combination of painted 
background panel and the wire sculpture that 
hung from the ceiling some 8 inches in front of 
the panel—nevertheless, outlining the painting 
exactly as it should. The wire sculpture was of 
rabbit wire, chicken wire, and heavy utility wire. 
The all-over effect was one of a visit to a fine 
modern museum.’ (Photograph by courtesy of 
Zaria Studios, New York City firm which did 


the wire sculpture)— 


following the progress of each student and 
directs each person toward individual spe 
cialization, because by this time the student 
has manifested special abilities in one of the 
many forms of display. 

In the last term the student begins an in 
lines noted by 
He prepares a_ professional 


tensive specialization along 
the instructor. 
portfolio as a showeard writer or an idea 
sketches or a pape: 
sculpture prospect, a mannequin designer, a 
background artist or any other specialty he 
To round out his shop 
experience he gets draping and lite drawing 


man or a renderer of 


has contracted for. 


Merchandising and selling and sources fot 
purchasing display materials are explored 
Particular attention is paid to the develop 
ment of the right kind of personality and th 
role he is to play when entering employment 
Part-time work in the display 
couraged, and many of our display students 


field is er 


are so engaged at present. 

In addition to shop training, which is on 
half of his school day, the student gets an 
academic training as well. 

The writer invites visits from any interest 
at first hand the displa 
program in operation. 


ed people to see 


Tello Joins 
Stix, Baer 


Formerly with Greenfield’s, St. Louw 
Frank Tello is now with the display depar 
ment of Stix, Baer & Fuller, of the same 


city. 
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(Continued from page 11] 


“Mandarin in the Rain’—thus describing the 


original design of the coats. 

rarity of Arctic mink wraps was com- 
plemented by luxurious floral sprays in a 
series of eight windows at Bonwit Teller’s. 


For this presentation, Display Director Ed- 
ward Ballenger had the backwalls painted a 
midnight blue which heightened by contrast 
the glass art cloth of which the exotic 
flowers and leaves were executed and which, 
with the evening wrap, well deserved the 





spotlight focused on both. Pieces of quartz, 


h large and small, were carried from the . : : : : 
bot e* Because of the remarkable response to our first offering of these exclusive backgrounds 























base ol the Sprays the foreground of the hand-painted by gifted artists—-we’re anticipating a great demand and suggest you plan well 
window, The pure-white taces of the man- | ahead NOW for Beach Wear and other summer displays. Below are two examples of available 
nequins were accentuated by having their subjects. 
eyes suggested through gold paint and just 
a touch of red at the lips. ot ee > 3 | No. 785 
Editor's note: . \y 
Se. ¥ | Beach Scene 
The following will be of interest to dis 
playmen who maintain a photographic rec All the beauty and color- 
ord of their principal displays, and whose ful interest of a lovely 
photographers are having difficulty with the rar at beach — setting 
brownout. Miss Roehl writes: “The brown aithfully rendered by 
hand by a gifted artist. 
out has made photographing the windows On sturdy eamle mee 
ve much more difficult, but this 1s what we do uring 100” \ 87’ . 
NI “We hold’ a big lantern-type flashlight at 
vy: a given point so we can see to focus, and AN ENTIRE 
ie then use two flash-bulbs—GE No. 22, pret- 
ed erably. However, the fastest film obtainable BACKGROUND 
“ is essential, and extremely difficult to get. for 
° ; 
ng Flash-bulbs are equally hard to obtain. W<¢ ' ‘ < 
af continue to use the big black cloth (sup . oo . 
re. ported behind the camera) almost entirely, | : 2 0 
ine as there still are reflections from inside : * 89) 
of buildings across the way, or even from street | wwe *: / 
did hghts. To see mvself and three men go out 
to photograph, vou would think we were set 
ting off for Alaska, there is so much equip No. 743 
ment to carry.” és ; aS 
7 Palm-View 
Y \ smart. modern treatment. Hand painted in 
na a nice sketchy. interesting stvle. On sturdy 
a seamless. 
SIZE 54” x 72” 9.75 
a SIZE 70” x 87” 12.95 
na ) Giant Cotton Roping 1” Thick ) 
a 
: { Perfect to use in combination with one of ( 
| ) our beach seenes or any summer display. 
; ( Color. White. ( 
rie . 
Nts ) Price 22c Yard ) 
i wi tin wii di di dl il il 
HY a eT NN NN NR SE 
fo 6é ’ . 
Beach Flooring 
wy A heavy-weight gravel paper that is particu- 
p larly appropriate for a realistic sand flooring. 
the ROLLS 40” WIDE X 12 YARDs. 
nt . 
Price $5.00 Roll 
CT 
nt * 
sn SPECIAL SUBJECTS — SPECIAL SIZES 
al Hand painted to your order. All you do is send us a rough sketch, or clipping 
and we create a beautiful hand-made. full colored painting——-by a skilled artist. 
st Landscapes 40c¢ a square foot (minimum order $6.95 per unit). With figures 
la slightly higher. Estimates on request. Not silk-screen processed, not printing of 
any kind, but genuine Hand Painting in Natural Colors. 
Unbelievable but TRUE .. . Write 
—This is $/Sgt. John Joe Bronsing, formerly as- bb ” 
sistont display manager for Bry's, Memphis, and WINDO-ART 
13 Now on active duty. He has taken part in prac- Manufacturers & Distributors Display Products 
rt- tically all European drives. His father is Joe 1141 WHITE PLAINS ROAD, NEW YORK 66, N. Y. 
me Bronsing, display manager for Goldsmith's, Mem- 
phs, (See "Think This Over,” page 32)  @OOOSOSOSQOQSQOSQCQCQCCCCCCCE Se SO 




















fp omoted 


Customized Display, Not Just 
Pretty Gadgets ... For Merchan- 
dise To Be Correctly Promoted 


@ For Southwest Fashion Promotions 
—Papier Mache Cactus, 6' high, 
4' wide, and Bleached Ox Skull, 
40"' spread between horns. Price 
$95.00 complete. 


PHOTOS ON REQUEST 


DAZIAN'S 


DISPLAY STUDIO DEPARTMENT 
222 N. Michigan Ave. Chicago | 
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Now in Opaque, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 


Blue, Green, Pink, Chinese Red, Ivory 





These beautiful hangers are made of cellulose 
acetate, have non-slip notch to prevent gar- 
ment falling from hanger. The supply is 
limited, so order yours now. 


SIZE DIVIDERS 


To Make Selling ~~ Easier 


Size control N21 easy sail low cost. — types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 2%°’ diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each ¢ 


NATIONAL HANGER CO. Inc. 


253 WEST 26TH ST. NEW YORK CITY 1 

















Father's Day Promotion 


To Stress Bonds D ; Pp LAY 
The National Father's Day Committee is | 

urging retailers to publicize this year’s Fa- 

ther's day (June 17) differently than it has is OUR BUSINESS 

been publicized before. Instead of stressing 

the sale of merchandise, the request is to 


% Washable paper, 50" x 25’. (A 
good as leatherette.) Briar fin 


emphasize winning the war. The. official 
poster is based on the theme of “Home ish. Foam Green, Yellow, Sky 
Bonds.” Blue, Xmas Red, White, Flag 
Father's day in 1945 will be the fourth Blue, Emerald Green, Ivory. Per 
wartime Father's day—actually the sixth if roll $2.00 
we count the two in World War I. The Woodgrain, Oak, Walnut and 
official plans made for this event stress help Satinwood. Per roll $2.50 
to our armed torces, and. solidifying the 
future of the American home. The observ- NoSeam —all standard colors. 
ance includes only those elements that make | 107 x 12 yds. Per roll $7.75 
for victory—supporting our fighting fathers % Wood Chips. Green, Yellow 
in battle and in war plants at home; urging brown. (Bag covers 50 sq. ft.) 
non-absenteeism in war plants, giving blood Per bag $2.95 


for our armed forces, salvaging waste and 


economizing on critical war materials. * Mannequins—reaay for immed 


ate shipment—Junior, Misses. Pa 


Bonds Awarded pier Mache. 
Standing figure $84.50 
In Local Contest ys 
=e Seated figure $92.50 
First prize, consisting of a War Bond tot . 
$100, has been awarded to Karsten & Den % Mani-Kleen, scientifically pri 
son, Macon, Ga., tor a display entered in a pared for best results in cleaning 
local contest held in’ connection with the mannequins. Per quart $1.50 
) . sho gy ot “Ci s N Co-Pilot.” ‘ ‘ ee 
a elt es wikedien, PH We have everything for display; visit our 
showrooms, and write for our beautiful 
More Space Taken new catalogue showing flowers of our own 
By Pollack manufacture. 
An adjoining building at 889 Main street, . 
Buffalo, has been bought by Pollack Poster General Display Corp. 
Print, Inc. The firm produces point-of-sale 140 W. 4TH ST. CINCINNATI 2, OHIO 





signs for variety stores 
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New Baby Mannequins 
Announced By Darling 


L. A. Darling Company, Bronson, 
Mi is introducing three new baby manne- | 
qui all modeled to seem approximately 
y months of age. One of the figures, for 
seated positions, has both arms and one leg 


removable tor easy dressing. The body is 
of “Dareraft” papier mache, and the head 
and arms are ot “Plascov” protected com- 
position, Another baby figure, for high chair 
The third manne- 
quin has adjustable arms and legs for lying 


use,shas adjustable arms. 


or sitting positions. 

Darling also announces new 3-year-old 
boy and girl mannequins, with molded hair 
and wig, available for immediate delivery. 
The company recently introduced a full new 
line of children’s mannequins for both boys 
and girls in ages of 2 to 12 years; 
intervals separate each of the figures. 


two-vear 





Packard Takes Over 
Goldring's Display 
Following the resignation of Frank Vet 
milve, who recently became display director 
for Maison Blanche, New Orleans, the post- 
display manager at Goldring’s, 
Shreveport, has been taken over by W. R. 
Packard. At one time Packard held a simi- 
lar position with Siegal’s, San Antonio, and 


tion of 


. a : 
more recently with The Dalton .Company, 


Baton Rouge. 





Del Le Sage Leaves 
Nashville Store 


Del Le Sage, for the past few vears in 
charge of display tor Harvey's, has leit the 
Nashville firm and plans to locate on the 
West coast. 
Sage was display director for the Evanston 
branch of Marshail Field & Co. 


Prior to joining Harvey's, Le 


Hildreth Joins 
Buffalo Store 

For the past nine years in charge of dis 
play for Stern & Mann, Canton, Ohio, Ken 
neth F. Hildreth is now with J. N. Adam & 
Co., Buffalo, in a similar position. He sue 
ceeds Lawrence Vollmer, who resigned a 
short time ago to join R. H. Macy & Co., 
New York City, and who is now engaged 
In war work. At one time Hildreth was 
with The May Company, Cleveland and Bal 
timore 
Ex-Displayman 
Ils Dead 

Display manager for B'oomingdale Broth- 
ers, New York City, until his resignation 
some 12 years ago, Herman Dultz died re- 
cently at the age of 63. He was the uncle 
of Joseph Dultz, Bloomingdale's present dis- 
play manager, and was with the store for 


nearly 30 years. Two sisters survive. 





Schmit Conducts 
Display Course 

Under the direction of Vietor Schmit, a 
displa course has been. started in Port 
Was! ngton, Wis., for the benefit of local 
Merchants. Each meeting will take place in 
a different type store and actual demonstra- 
Hons will familiarize the merchants with the 


1; 1 - ° e e . 
(sy of various kinds of merchandise. 
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as the Idea 
Behind It! 


That is why we allow ourselves ample time to de- 
velop merchandising ideas that are the basis of 


smart, eye-compelling Displays and Decorations. 


Even now we are setting our sights for the ap- 
proaching seasons. And not a bit too early, for it 
takes plenty of time to give you plenty of Displays 


when you need them. 
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NOW IN STOCK FOR IMMEDIATE 
DELIVERY ... Light green bark- 
covered bridge with pink birdhouse 
White shelves, dogwood 

sprays, green wood chips included. 
36” x36" x18” $9.95 (6—$9.50; 12—-$9.25) 


USSG 20d eassccateo— 


Second and Massie Sts., Portsmouth, O 








THE WINNERS 


FIRST AWARD $50 BOND 


W. PARKIN 


SECOND AWARD $25 BOND 
MAX JACOB) 
HRBACH S 
NEW -YORk 


THIRD AWARD $25 BOND 
IRVIN RIGA 


THE POTTER 


INCINNAT 


Line-O-Scribe 


MACHINES 


MADE BY 


THE MORGAN CO. 


3966 AVONDALE AVE., CHICAGO 41 
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COLOR IN DISPLAY 
[Continued from page 22 
to make use of any of this knowledge in 
solving a problem in painting. 
in painting, all we 
insight into 


In display, as need 


is spontaneous love of color, 
the manifestations of its life, experience, in- 
spiration trom color action, and enthusiasm 
and devotion. Let us now and forever throw 


away those color maps, color wheels, and 
color guides and rely on the guidance ot 
our inborn talent, our own sensitivity and 
imagination 
\s Picasso 


“Actually, one works 


with few colors; but it makes them seem a 


Says 


lot when each one is in the right place.” It 
is this relationship of the colors used which 
determines whether our composition 1s et- 
fective. We know everything about color if 
we know how to place the different colors 
in relation to each other. But we want our 
windows articulate, we want them to speak a 
message, just as the artist who creates a 
painting is involved in a mission. 

The picture lives only through the man 
who is looking at it, so we must make sure 
to use the color language which the public 
can grasp in the short time it takes to pass 
our window. 

We have learned to doubt any generally 
accepted opinion in the matter of color. For 
instance, is blue always cold and red always 
warm Most of the time it 1s safe to 20 by 
that simple rule and vet im WDaumier’s 
“Don Quixote” do we not find a warm blue 
cold) red ot the 


students have mad 


evening sky against” the 


cloak My 


experiments 


fascinating 


with eray, white and more 


strongly tinted papers in which a hole was 
cut and which were laid on good color repro 
ductions of paintings to isolate certain spots 
and determine the color 


and to question 


used. Try it, and be surprised; it is enter 
taining, and instructive. Or put some met 
chandise on red paper and watch it. take 
on a greenish cast, while it becomes bluts] 
on vellow paper 
\pplying the law ot “warm and cool” has 
enabled the great painters to express then 
shadows on nearly the same value plane as 
lieht 


nize the coloristically 


ther just by color. One can recog 
immature painter by 
meant 


his gravish-brownish-blackish areas 


to express shadow; or those who take the 


same color, a few shades darker, tor the 


same purpose. Light and shade are as differ- 
ent as heaven and earth, and we must find 
contrasting colors to express these oppost 
tions Otherwise we lose our color scheme 
harmony and 
immature painter 
light, de 


overdose ot 


and rob ourselves of color 


clarity, just as the othe 
desire to 


who, in his express 


colorates his) painting by an 


white—getting it no lighter thereby, just 
weaker It is essential to study the rela 


tivity of color and to know what colors will 
do to each other in neighboring, as well as 
remote, spots on a given space 

In display we must- know these color laws 
and be able to use them. In display as in 
subtleties of color become visible ; 
real, lite, but 
beside them pure color becomes an unneces 


painting, 
these are usually ignored in 
sary extravagance, ‘if not a rudeness. We 
have nothing in common with posters or bill 
boards which are.composed to bé seen from 


a distance. “The display artist is subject to 


MARCH, 1°45 


the same color laws as the painter, s: ice 
the spectator gets quite near the finis ved 
result. 

Of course display has a different objec ive 
—and unfortunately 
time in which to make its effect—and so 
display is unlike fine art, commercial «rt 
and interior decoration, although not so in- 
like that 1t does not profit by some ele: nt 
ot each. 


a very short space of 


\s to color, the display needs are the sme 
as in painting, and we can plan our dis; Jay 
so as to emphasize the beauty, the wear 
ability, the texture, the color in season or 
to point out. We «ar 
do so by shock appeal, by simultaneous «on 


whatever we want 
trast. by harmony, or whatever we please— 
have that knowledge at our 
fingertips. We must make use of the pa:nt 
ers creative means, we must run the whole 
gamut of warm and cool, dark and _ Ight, 
light and heavy, mixed and pure, transparent 


if we color 


and opaque. 

The surface which is near the colors tust 
consideration. © Thickness 
dyes, and the weave ot 
displayed can not be = inter 
preted truly by a surface texture which is 
not in harmony with the attributes on whicl 
the article 1s to be sold. Let us therefore 
give much thought to the color carrier, and 
forget that the actual 
appearance of a color has something to do 


much 
style, 


be given 
durability, 
merchandise 


let us not surtace 
With its attention value. 

The subject matter motit should not be 
too tar-fetched; the 
should 


association of ideas 
Without — the 


haven't they 


function immediately 


need tor copy. As to symbols 
all been exploited by now? Let us not hav 
any nautical displays for summer sports this 
vear, please! And let's forget about chickens 
for Easter and talling leaves for autumn. 
One of the pleasing trends in current dis 
play is that of the painted background, mak 
Panels 5 by 
have lately beet 


ing a very honorable return. 
7 bv 9, and 8 by 12 feet 
executed by fine 


/ 


artists for a number ot! 
Such 


sounding board of a 


leading stores. panels act like th 
violin; they give th 
keynote to the merchandise. 

The panels referred to were done in wat 
color—and by this I most definitely do 
mean poster color—and were works ot art 
developed with due regard to merchanilise, 
season, and the like. 

There are, of course, many occasions whel 


three dimensional display art is desirable 
and the 


working out 


writer has had much T 
treatments 


Several plates of glass are arranged behind 


success 
novel with glass 
each other, and on these the motif is painted 


pasted and drawn. The layers are all trans 


parent, so that every ray of light passes 
through the glass sheets, falling on evel 
the last plate, for an effect of light 


depth. In passing the window, the spec 


tator gets the impression that the design 1s 
moving, because of the parallax. The 

dimension is enhanced by the introductio! 
integral bits of the design being 


formed by various materials pasted in the! 


ol collage 


proper place. For the most part I use trans 


parent colors, but also certain pearly-surtact 


with a stained glass translucency 
The whole thing has a jewel-like quality 
particulat 


because of its inherent sparkle 


colors 


value right now in the broy not! 
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DISPLAY WORLD 


FINISHED DISPLAYS .. . 


IT'S THE ADLER JONES SERVICE . . . PROFESSIONALLY DESIGNED 
DISPLAY SETTINGS AND PROPERTIES . . . ALL READY TO PLACE 
IN YOUR WINDOWS AND DEPARTMENTS ... BACKED BY OVER 
28 PROGRESSIVE YEARS IN SERVING THE DISPLAY PROFESSION. 


GIVE DISPLAY THE OPPORTUNITY IT DESERVES—WITH ONE THIRD OF YOUR PROMOTIONAL DOLLAR 


ADLER (Qe) JONES 


COMPANY 


DISPLAY DESIGNERS 





521 SOUTH WABASH AVENUE ¢ CHICAGO 5, ILLINOIS 
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THE CUSTOM-BUILT MANNEQUIN 


(Lovonel 





No. 208 FOR 

WOMEN'S 

DRESSES 
38-42 


THE DISP 


147 WEST 37TH ST. 
NEW YORK, N.Y. 


LAY 


EQUIPMENT CORP. 





DISPLAY WORLD 


back 


certain 


specifically to 
which are in- 
such as the size a given 
permitted to occupy 
window, “dark” 
using in the lower part of your win- 
Which colors are expan- 
sive? Which are contractive? Of course 
“dark” is not identical with “heavy.” We 
want our customers in a state of disquietude 


Getting more 


there are problems 


volved in display, 


color area should be 


in a and on how much you 


may be 


dow composition. 


so use dark above light, which results in 
a mood of dramatic suspense, and so on. 
Some people call the warm colors positive, 


the cool ones negative; the first advance, 
while the latter ones seem to retreat. All 
such things are worthwhile to know. 
Wassily Kandinsky told us ages ago: 
“Yellow moves out from the center, blue 
moves in upon itself, red rings inwardly.” 
Personally, I use red with caution, and 
orange and purple in homeopathic doses. 


One 


vellow ’ 


can do an entire painting without using 
still giving the illusion that the main 
gown. It is all a 


wears a yellow 


relativity. 


figure 
question of 
For displaymen who wish to delve more 


deeply into the fascinating subject of color 


THE DISPLAY PARADE no. 70 


color, 


and its uses, I can recommend “T] 
of Color,” by Faber Birren; it is most 
taining, well illustrated, and has 

deal of information which is of p 


value in the field of selling by displa 


Garrison-Wagner 
Issues Catalogue 
I. T. Vierheller, Garrison-Wagn 
pany, St. announces the rel] 
the firm’s new catalogue covering sp! 
summer display materials for 1945. s 
two pages make up the cataloguc 
them illustrated and many in color. 
plete line of papers, fixtures, 
forms, flowers and other items 


Louis, 


acc 


is shi 


Shea Appoints 
Assistant 

Ralph W. Shea, 
play for The Evansville 
pany, Evansville, the 
appointed Dorothy Jean 
assistant. Miss Hast was formerly 
staff of Bob Campbell, who recently 
display manager for The Wells-H 
Company, Evansville. 


who took charge 


Dry Goods 


also of 


first of the ve: 
Hast as hi 


nter 


great 


n the 
} 


eCal 


ffma 


by Tony Brinker 
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OWARD’S HOBBIES ARE 
FISHING, TRAVELING --. 
WE WAS VISITED MOST OF THE 
MAJOR CITIES AND RESORT 
coun Sa WE U.S. , CANADA, 
D MEX COLORGED 


+ a 


7TINKERING? KEENLY 
\N THE FUTURE OF ‘TELEVISION 
AND (TS CLOSE ASSOCIATION 
WITH DISPLAY. FoR 23 YEARS 
WE WAS BEEN DISPLAY DIRECTOR 
FOR THE SIX DEPARTMENT STORES 
OF WIEBOLDOT‘S,, CHICAGO. HE GAVE 
UP SCHOOL STUDIES IN ELECTRICAL 
ENGINEERING Oo ENTER DISPLAY. 


fPowatd 
QLLLAS 


DISPLAY DIRECTOR 
FOR THE SIX DEPARTMENT STORES 
OF WIEBOLDTS , CHICAGO 






AND THIS 
PROVES YOUR 


PAST—- PRESIDENT 





OF THE CHICAGO 
DISPLAY CWB... DIRECTED EDUCATIONA 
PROGRAM FOR SEVERAL 1L.A-D.M. CONVENTIONS 
+ PIONEERED HE APPLICATION OF — 
"AND MODERN BUSINESS ADMINISTRATIO 
PRACTICES “TO DISPLAY OPERATION... RRM 
ADVOCATE OF THE PRINCIPLE THAT DISPLAY 
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It’s No Secret! 


r Everyone Knows About 


|| SIEGEL SERVICE 


dis We couldn't keep Siegel service a secret even if we 
ha tried. Word got around years ago that every order 
me) —large or small—received here gets the best possible 
i service. The same rule applies today, even under 


wartime conditions. We invite you to try Siegel 
service for yourself on your next display order; you'll 


be pleasantly surprised. 










MANNEQUINS 
FIXTURES 


FORMS 
SPECIALTIES 
RACKS 


Plastic, Wood and Composition 
NOVELTIES 


NAT S| EGE L, 39 West 37th St., New York 18, N. Y. 

















St. Louis Firm 
Adds Salesmen 


44 e v9 
: : e () 
John G. Doran announces the following ; 


idditions to the sales staff of Grimm-lLam 
No. DB 45 


hach Artificial Flower Company, a subsidi 
ry of Advertisers Display & Exhibits Com 


pany, St. Louis: L. D. Fox, covering Louis! This panel symbolizes 
Spring and Summer 
‘ styles for men. ‘’Debon- 
Walter Hammond, covering air’’ is adaptable to all 
Viena we -i Minnesota, lowa. Kansas. menswear promotions. 
mM ' . Missouri, oe ‘ Reproduced in Flesh, 
ind Nebraska. Blue, Coral, Brown and 
Harold Felgenhaur will cover, as ot Light and Dark Green on 
> : ; Sicas White Bulkton Seamless. 
\pril 1, the West Coast area, including Cali 
mia, New Mexico, Colorado, Washington, 


36" WIDE x 46"" LONG 
Oregon and Utah. R. A. Minear, of the 


ina, Texas, Oklahoma, Florida, Tennessee 


and Georgia: 


Minear Display Service. Muncie, covers $ 3-75 
parts of Indiana, Michigan, Ohio, and Wis- EACH 
= msin. The firm plans to add representa Order thru Your Local 


tion in New York City soon. Display Dealer 

For other panels. see 
“Paree’’ ‘Going Shop- 
ping’ “Spring Fashions” 
illustrated in our DIS. 
PLAY FOLIO SPRING & 
SUMMER 1945. Write for 


Luncheon Club 
Holds Meeting 


The Birmingham Display Luncheon Club 


ld its monthly meeting on February 22 at your copy to 
Molton hotel \n interesting and in 

rmative talk was given by Eddie Hunvald, BULKLEY, DUNTON 
iblicity director for Pizitz, Birmingham. &: COMPANY 
guest at the luncheon was Dave Estes, Bond } sell 
thing Company, St. Louis, and president Display Papers Division 
aes = — N. Y. 17—295 Madison 
the International Association of Display 


Chi. 16—2635 S. Wabash 


Los Angeles 13— 
Change Of Address 106 W. Third St. 














For Display Firm 





Doerr & Associates, whose former address 
Yas at Dayton, is now at Second and Massie 
‘treets, Portsmouth, Ohio 
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AMONG 


PLASTEX VENEERS 


FOR BACKGROUNDS IN 
DISPLAY WINDOWS 


OROTEX 


IS IN A CLASS BY ITSELF 


It is finished in a first grade flat oil paint. 


It is also hand brushed and hand stippled; 
then by our own exclusive process, OROTEX 
is covered with a discreet irregular gold 
lace design. 20 colors to select from to 
meet your particular taste. 


OROTEX is easy to apply like other wall 





papers. It will save you time and labor. 
FOR 

Garden paths and floor coverings in 

general, order our Random Field 


Stone with exceptionally wide grass 


joints, Pattern 6300. 


Wee deliver any quantity. 





Rolls 36 in wide, 24 ft. long 
Sheets 36 in. wide, 8 ft. long 


e 
PLASTEX DECORATIVE 


PRODUCTS 
269 Canal St. New York City 13 
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All types of flags for window 
and store display purposes. 
Immediate deliveries in all 
and materials — gros- 
taffeta, 
standard bunting. Also, spe- 


sizes 


grain rayon, and 
cial sizes and types made to 


order. Send today for 


ILLUSTRATED CATALOGUE 
AND PRICE 
LIST 


Flags of Allied na- 
tions, individually 
and in matched 
sets—all sizes. 


Write for our 





prices today. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 
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Houston Meeting 
Is Postponed 
The Southern 
exhibition, 
\pril 23-27, 
request of the 
\ letter 
president of the SDA and display 
Neiman-Marcus Company, Dal- 


Con- 
Hou- 
has been postponed 
Office of 
from Guy 


Display Association's 


ference and scheduled for 
ston during 
indefinitely at the 
Defense Transportation. 
Malloy, 
director for 
las, states: 
received a letter from the 
Transportation asking that 
in the 
post 


“IT have just 
Office of Defense 
our scheduled educational conference 
Houston April 23-27, be 
poned until a date conditions 
improve and permit the resumption of travel 


Coliseum, 


future when 


“This decision was naturally a disappoint- 


ment to the officers and members of our 
association; however, the time will be used 
to prepare a greater and more complete 
program. As conditions improve, our edu- 


cational committee will keep informed 


of the 


you 
progress that is being made.” 


Extensive Changes Planned 


By Adler-Jones 

The Adler 
Wabash 
building in which the 
is undertaking 
will be 


Company, 521 South 
bought the 
firm has been located 


Jones 


avenue, which recently 


for many years, an extensive 


remodeling which carried 
through 
ent time the 


floors of the 


program 
as conditions permit. At the pres- 
entire 
add another 


occupies four 


and will 


company 
building, 


floor later this year. The present showroom 
space is being enlarged and will eventually 
occupy a total of 10,000 square feet of space. 


\ number of departments are being changed 


about tor more effective operation, and a 
fluorescent lighting system is being installed 
throughout. 

The firm also plans to start a new de- 
partment which will specialize in the produc 
rattan 


panels, 


tion of display items such as dis 


players, and the like. 


Motion Picture Contest 
Date Extended 


Due to 


laved by 


unforeseen conditions which de 
months the release of “The 
Window,” the closing date ot 


display sponsored in 


two 
Woman in the 
the national contest 
connection with the motion picture 
extended. The final date for 
submitted 1s now May 1, 


has been 
entries to be 
according to Inter 


national Pictures, Inc., Hollywood. All en- 
tries should be sent to “Woman in the 
Window” contest, in care otf DISPLAY 


WORLD, 
found in the 


tn 


amounting to$ 


Details of the rules 
a of January 15; 
>to be awarded. 


Cincinnati. 
can be 
prizes 2,750 a 


Feminine Display Monager 
For Oklahoma Store 

For several display de- 
partment of recently with 
John A. Wilda Woodall 
has been named display manager for Pettee’s 
Department Store, Oklahoma City. 


vears with the 
Kerr's and 


Company, 


more 
Brown 


Krantz To Solos, 
Philadelphia 
Charles Krantz, formerly assistant to Wil- 
Blum’s, Philadelphia, is 
display for Solos, Inc., of the 


liam Cassidy, 
in charge of 


same city. 


now 








EFFECT OF LEATHER 


Price of Paper 


WITH 


a) 





4 CLOPAY 
PRODUCT . 


Backgrounds---Covering--- Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance 4 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects ct 
cost of paper. Write for samples. 


GARRISON-WAGNER (C0. 


1629 LOCUST ST. ST. LOUIS, MO. 














Your “SLIP” is Showing 
---and right in your 
front window 


That is, if someone has dressed another 
untidy manikin for everyone passing to com- 
ment about. This need not be true, for 
constant use of our service would “telimi- 
nate the positive” distractions from 
Display Merchandising. 


Complete care of all your manikin problems 
is our ambition. Regardless how trivial, we 
are at your service. Repairing or refinish- 
ing; wig reconditioning or replacement with 
newstyled wigs; even to a safe solution for 
keeping your manikins clean; all these and 
many more services we offer to you for 
greater perfection in your Displays. A card 
to us will bring full particulars to you. 


REFRESH 


manikin cleaner 
$1.25 Qt. — $4 Gal. 


Everett M. Bridge 


991 Main Street Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 











WINDOW DISPLAY 


MATERIAL 


BECKER SIGN SUPPLY C 0. 
314 N. Eutaw St. Baltimore, 


—* 
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to $2.25 
grease 
Other 
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BEVERAGE DISPLAY 
[Continued from page 38] 

distributor usually is a distributor 

petitive brands. Just as long as_ he 

me is given quota of locations, that 1s all 

necessary—perhaps six or eight loca- 

ti n one block, with none in~ other 


jobber or sub-jobber is mostly inter 
giving something for nothing to the 


reta 1 Therefore, it permitted to select 
loc ns, he will select many of them, even 

which do not stock the particular 
bra advertised. So long as he “trims up” 
the tailers’ windows he is satisfied. How 


ean the delivery-man be expected to select 
proper locations? He is busy delivering and 
earrying in the merchandise. 

The selections of locations and the dis- 
tribution of displays in a city takes expert 
knowledge. It can not be done on a hit-or 
miss basis. It takes planning and years 
of experience. A plan coordinated with the 
general advertising program must be de 
vised, and this can not be done in an hour, 
or even a day. 

Some members of the alcohol-beverage 
industry treat window display as a_step- 
child. It 1s being used because the com 
petitor uses it, because the retail outlets 
ask for it, because the distributor, jobber, 
or sub-jobber demands it, because the sales 
men or detail men clamor tor it, so that they 
may have something to give away to the 
trace 

\ll the above torees in the distribution 
and promotion of competitive brands can 
be controlled by intelligent sales-promotion 
management. Display is not something to 
be given away. Display promotion has a 
purpose, and that purpose is to sell goods or 
to promote a brand name. 

There are many distillers, wineries and 
brewers that employ their own displaymen 
Others, who employ a display service com 
pany, are spending thousands and thousands 
of dollars during the year tor displays which 
are installed in stores in which their com- 
petitors’ merchandise is used as well as theit 
own. In many cases, more competitive mer 
chandise is used than the merchandise of 
the advertiser who pays for the installation 
(The distillers’ own window display in 
stallers are guilty of this practice.) 

There are many unethical retailers, esp¢ 
cially among the package-goods stores, who 
permit an expensive display to be installed 
for a certain brand. As soon as the display 
installer leaves, the merchandise is removed 
and competitive merchandise is installed. 


The reason for this is that the retailer is 
interested in showing as many _ popular 
brands as possible. The remedy is first to 
sell t retailer on the one line to be dis 
played in his window, before the installation 
is made. Not by the display installer; he 


Is i salesman. The person making the 


arrangements for the display must sell the 


retal on a one-product display or on a 
combination of several products belonging 
to t ompany paying for the installation 

In cago we have package-goods outlets 
tal trom those that display only one 
dott the window up to some that install 
* n as 60 to 150 cases in the window. 


ave pouring-spots that will permit 
ictual packages in the display and 
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MATCHED 
MASTERPIECES 

























$457 - ROSE TRELLIS VALANCE 


15" WIDE, 90” LONG, .... $2.50 
$458 - ROSE TRELLIS PANEL 
30” WIDE, 90” LONG, .... $3.95 





HERE IS THE COMBINATION YOU'VE BEEN WAIT- 
ING FOR; A LARGE PANEL AND VALANCE TO 
MATCH. THEIR UNUSUAL BEAUTY AND GEN- 
EROUS SIZE PRESENTS UNLIMITED POSSIBILITIES 
FOR DISTINCTIVE SPRING AND SUMMER DISPLAYS 
THROUGHOUT YOUR ENTIRE STORE. 


BOTH PANEL AND VALANCE MADE OF FLEXIBLE 
DISPLAY MATERIAL BEAUTIFULLY PROCESSED IN 
RED, PINK, TWO SHADES OF GREEN AND WHITE 
ON A HELIOTROPE BACKGROUND. 


BUY THEM FROM 
YOUR WHOLESALER. 











panne j TX, Dy eee E 
tg, TED IL LES RRR 


a1} 4} — ‘= 























me eff FIFTY YEARS OF FINEST QUALITY 1895-1945 


THE REYBURN MANUFACTURING CO., INC. 
PHILADELPHIA 32, PA. 















NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 





Largest and most complete stock 
of Display Materials carried in the 


For complete information and sample (color NORTHWEST 





selected should be same as in present carpet, MANNEQUINS @ RACKS @ HANGERS 
darker) + ARTIFICIAL FLOWERS @ GRASS MATS 
OF CSERSry Write BACKGROUND PANELS @ LUCITE 


eee. FIXTURES @ STAPLES @ FACIL FAB 
FLAGS @ DECORATIVE PAPERS 


HELMS CHEMICAL COMPANY 0 DECORATIVE 


1014 N. Harlem Ave. River Forest, Ill. 














@Please Mention DISPLAY WORLD When 1417 FOURTH AVENUE, SEATTLE 1, WASH. 
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OUR ENTIRE LINE OF 


MANNEQUINS 


NOW 
READY! 


The popu- 
larity of our 
high-class 
manne- 
quins is 
well known 
throughout 
the country. 

In spite of 
the tremen- 
dous de- 
mand we 
have main- 
tained our 
fine quality 
and fast de- 
livery serv- 
ice to our 
vast clien- 
tele. 

Write for Photos Today 


DISPLAY MANNEQUIN, Inc. 
257 West 17th Street = NEW YORK 


CHICAGO: The Fixture Mart, Inc., 314 W. 
Jackson Blvd. 
MINNEAPOLIS: Shur-Nuff Display Materials, 





20 N. 6th St. 
LOS ANGELES: Lewis Fixture Co., 224 E. 
9th St. 








Animation 





{ Ma Gaye When the WPB per- 





| annals mits the manufac- 
ST eRe ture of motors for 
powering animated 


displays, SpeedWay 
will again lead in 
supplying these mo- 





ZSPEED OSCILLATING 





tors to the Display 


QRS Field. 
Ns 
Ss 


%\ Keep SpeedWay on 
3% your list as your 
“No. 1” supplier of 






fr Cuttins9 / 


RECIPROCATING 








motion. 


Only priority orders 
for sample motors 
are acceptable to- 
day. 





THERMOMETER 


ACTION STOPS ¢ 



















1897 South Laramie Ave., 
CICERO SO, ILL., U. S. A. 
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others that will not permit any actual pack- 
ages in the display. 

During the “shortage,” retail dealers were 
content with light, one-product displays. 
Now mass displays are again in vogue. It 
seems that the package-goods retailer is 
under the impression that his entire stock 
must be shown in the window, so as to 
impress the passer-by that he has a large 
stock, and that his prices must be low. They 
do not realize that a mass showing cheapens 
the product; no matter how low the price, 
the merchandise appears to the passer-by 
as cheap. On the other hand, one or three 
packages, displayed artistically, create an 
impression of quality and value. 

\n important part is being played by win- 
dow display installation services in_ the 
sales-promotion scheme of the alcohol-bev- 
erage industry 

There are about 225 display installation 
services in the country, employing approxi- 
mately 2,000 display installers. Their total 
volume in installations for everything, in- 
cluding tobacco, drugs, and alcoholic bev- 
erages, is approximately $4,000,000. Eighty 
per cent of this amount is used in display 
installations for tobacco, drugs, and sun- 
dries, and 20 per cent is used by the alcohol 
beverage industry. (It must be remembered 
that some states do not permit window dis- 
play or interior displays on alcoholic bev- 
erages, and some even are dry.) 

The day-dream of the unsuccessful display 
installer since the beginning of such trade 
has been: “If I could only tie up window 
space, all my troubles would be over!” The 
experienced advertisers and users of this 
medium of advertising know that “tying up 
windows” is dangerous because it is) im 
practical ; it loses dealer interest in the dis 
play, and it might be used by some = with 

racketeering mind as a meant ol extract 
ing money trom the advertisers 

Such practice should be discouraged. 
“Tying up windows” should not receive co 
operation from any advertiser, and least ot 
all the alcoholic-beverage industry. 

In a large city there are several display 
installation services, some good, some medi 
ocre and some bad \ real “display in 
stallation company” employs display in 
stallers, while there are others that are 
“display installers in business.” There is a 
difference 

The first kind of company is in a business 
employing display installers, and must make 
a profit on the investment. The installers 
are supervised by a management which has 
had experience in operating with as little 
waste as possible If such an organization 
sells below cost or gives something away 
for nothing, it will, in due time, be forced 
out of business 

Display installers in business have no in 
\ living is all that they are in 


terested in, and some don't even make a 


vestinent 


eood living, considering the hard work that 
they do. They give away materials and 
other thines which are not ineluded in thei 
costs, and there 1s no experienced manage 
ment to control matters and watch = costs. 
Within a short time they find themselves in 
debt, with no cash reserve. Some insist that 
their chents remit to them as quickly as 
bills are rendered, so that they can pay 
their helpers and themselves. Some do not 
make a salary equal to that they could make 
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HAND-WOVEN 


MATS 


We carry a complete line ot 
hand-woven mats, particularly 
selected for their unusual weav: 
and designs. Ideal for back 
ground display. Available in 
three sizes. 


3 feet by 5 feet each $2.25 
3% feet by 5 feet each 3.95 
4 feet by 5 feet each 4.95 
Also BAMBOO POLES: 
1”x46”", per pole $ .30 
11%4"x9’, per pole 1.75 
1'%4"x 12’, per pole 2.25 
2”x6'6", per pole 1.25 
2”x12’, per pole 3.75 


TROPILRAFT 


535 SUTTER ST. 
SAN FRANCISCO 2, CALIF. 














Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 











5874 COLLEGE AVE. 


NEW AND IMPROVED 


MANNEQUIN REFINISHING 


All work done in modern studio under ideal condi 
tions with factory results. Perfect work guaranteed 


SPECIAL SHIPPING CASES 


furnish specially designed shipping cases. Reasonable 
rates and prompt service. Write for complete information 


L. M. BRENAN 


INDIANAPOLIS. IND 
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| W g ior someone else, but. still they “Y, ws ~~ YY, wa ~~ VW, wa ~~ Y, wa 
want to be in business, and they remain Oo; VO <9"O); VO); 
in the trade without system or supervision. 
| aps they can install nice displays, but 
ness can not succeed depending on 
o two individuals who are experts in .) é 
the trade. <All displays can not be in- 2) 6 
sta by them; they’ must employ others. >. _— 4 
The, have no idea of a system. They feel S. pen o. 
the me as the display installer employed a q 
by the organized display company, asking 
why this signature and that signature ; why I —_ : ' 
this information or that Information ; why t 12 mbot, () ii 
this form or the other form? They believe \ ay ‘sa, 7 
! that as long as the display is installed, that 
is all that is necessary. They claim, “I in- (2) (e 
stalled such and such a display for such or > 4 
: such an advertiser; bill him, and that 1s all!” S OUR NOVELTY OF THE MONTH o. 
‘ This point-ot-sale advertising medium, al- 7. 4 
) though one ot the most powertul 1f used Bamboo-Frame with wide-meshed 
properly, because it 1s unorganized and with- 
. out a lobby in Washington is the first to straw panel in natural color. Over- 
. feel it whenever pressure is applied to cut hy ; 7) 
advertising expenditures. Many advertising Q) all size 68" x 82". Usable vertically 6 
U budgets ot large advertisers have been cut, F : 
5 but the cut from point-of-sale was not made G or horizontally. The ideal, cool back- 4 
5 as a saving, because radio time was_ in- . 2. 
5 creased and in the end the same amount ?, ground for — windows. S } 
. was spent as betore point-of-purchase ad- Per unit $12.50 
| vertising was eliminated. | 
The display installation trade is a poor 
trade. There are no large investments or 8 4 } 
large corporations in it. There is no na Q) es 7 G 
tional organization which would develop » AUSTEN DISPLAY - 31W. 312 ST..NEW YORK CITY 
this trade by advocating: uniform systems, a) oy 
or reporting installations in a uniform man- 
ner, or providing for bonded display in (s)0 43,0) 43,0) 43,0) 
id stallers, or by lobbying in Washington to — i asi et GN 
ae recelve some relief from the various restric- 
} tions or classifications. 
During the National Recovery Adminis 
tration there was such an organization; 
after the collapse of the NRA, that organi d P 
zation disbanded Protecte 
In many cases the advertiser who pays IDDEN 
| the bill is to blame tor slackness in_ the NOT H 
pomt-ot-sale field \ display service man- 
ager receives a notice trom an advertiser con and full | 
Ls that he has been shipped a certain number me rotecto way 
+ eal . siarong se ' req sun P his two-Ws 
ot displays. He is to install them in his : You nect per Get x = : 
al territory without any other supervision. Ii 4 : ‘ A dow yisibill ’ Shades Phey 
d the display _service oversteps the quota it indo Trans are t vee 
nt is not questioned. — It it does not imstall the ith [ra ‘ puying ey 
aqisp , s n a given time, it 1s not ques jamag ’ 7 t i 
tones If it does not fulfill the quota o1 au sun as ; x awning ’ 
ee Install as many displays as were shipped to ® help cu \avs- No ow 
/e It, the service 1s not questioned. It it does uf disp i rder n 
on re Y red. ; 
not report salvaged displays and_ installs an S& ‘nds requi {mite 
them in some cases, which amount to three or pilin sterial ' 
"i times the amount originally shipped, it 1s jivertes as m 
hot questioned rly de 
ay ' 
| ew of the disorganized condition in 
this field, it is high time that those intet Co. 
este n display began thinking of an or ha Street 
: ganization consisting of producers of dis 7 } Figuero4 
19 pla idvertisers buying displays, creators S01 North 12 Caliform’ 
ark me Hays, and display installers Angeles \ ) 
aon purpose ot such an organization Los 
S be to elevate display and bring ordet 
4: Imto it; to exchange ideas, so as to stop 
a Wast ind to educate the retail outlets. Be Prepared for V-E DAY LEROY W A 
teed t my humble opinion that millions of : pie. . ee Ri aa slate 3 7! e FRYM N 
doll in waste can be stopped if sales | Eact $ . H . : 
, — ” " mM or _point-ot purchase advertising aa 0 Bc ee wen Fixtures, Materials & Equipment 
S : nized in - Panny oe not Display Manufacturers Mart, Inc. 
ae oo 1 purpose, but for the weceal auyerztniog for eT ae ial Keith Theatre Building DAYTON 2, OHIO 
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E TAKE great pleasure in express- 
ing our appreciation for the consistent 
patronage of our many display friends 
and look forward eagerly to the postwar 
era when we shall be in position to serve 


additional clients. 


(4 05 
@ 


VICTOR WATDA DISPLAYS, ENG. 


149 West 24th Street New York City 11 











THE 2 WINNERS! 


IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Ideal for Sweaters, Blouses, 
Dresses, Suits, Coats, etc. 
Made sturdy of four-ply papier 
mache with full bust and 
shoulder. Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each $3.75 


No. I11, each 4.00 
Net F. O. B. Chicago 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. CHICAGO 6, ILL. 


Write for our FREE Flyers on RACKS—HANGERS—SHOWCASE & WALL CASES— 
MANNEQUINS —LUCITE FIXTURES —JEWELRY FIXTURES — FORMS — MILLINERY 
FIXTURES—MEN’S FIXTURES, etc. If we do not have it we will tell you where to get it. 




















“145 to 151 Send for the 
W. 18th St. “In 1891 


we 
New York ante 
the first $$ ; 







> AIR BRUSH 


f CATALOG 
THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 





Manufacturers 
of 








Wood Letters CHICAGO - - ILLINOIS 
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Brownout Queries 


Answered By WPB 


The War Production Board has iss , 
bulletin answering the most frequently ; 
questions concerning Order U-9, the 
lation which provides for the display b: 
out. Those most pertinent are given be 5 


Q.—Is it permissible to light show in 
dows when window displays are ing 
changed? A.—No. (In at least one city 
permission was first given to use not 
than 60 watts of illumination while ching 


ing displays at night, providing the cur 
were drawn, but this was later rescind 

Q.—Are stores located in arcades, bui 
lobbies, subways, etce., exempt from the rx 
strictions? A.—No. Since they are located 
in public passageways they are governed 
by the same prohibitions as establishments 
which are located on public streets and 1 
oughfares. 

Q.—Is it permissible to use electricity f 
purposes prohibited by U-9 when the source 
of power is a storage battery? A—N« 

Q.—lIs it permissible to make show wit 
dow alterations so as to permit interior 
lighting to illuminate the show window 
\.—The order does not prohibit building al 
terations ; however, all building changes at 
alterations must conform to the labor an 
material limitations ot WPB Limitation O1 
der L-41. It 1s not permissible to increas 
present interior lighting for the purpo 
illuminating show windows. 

(.—Are the uses of electricity (for wi 
dow display) prohibited at all times or onl 
during night times? A.—No_ person 


use electricity (for window display) eit! 
in the day time or in the night time; tl 
lights must remain off at all times 

().—May business associations 01 
business groups make group appeals 
relief from the restrictions? A.—No. Al 
appeals must be made on an individual cas 
basis; no group or class appeals wil 
entertained. 

Q.—Is the mechanical operation ot 
minated mechanical devices such as_ barbe 
poles, displays, etc., permitted: \ Yes 
but the illumination must be discontinued 

\.—May a consumer agree to sav 
equivalent or greater amount of fuel, su 
by reducing his heating, and then be per 
mitted to use electricity for purposes pt 
hibited in the U-9 order? A—No. All 
should be conserved to the maximum exten! 
possible. 

().—May a store or other commercial es 
tablishment use a portion of its show wu 
dow lighting to illuminate recessed entran 
or vestibules? A.—No. except by filing a! 
appeal (on the grounds of public satet) 
with the Field Office of the War Productiot 
Board. This appeal must show. that 
other means of illumination is available at 
must be accompanied by a certification 
the local public authority stating exact! 
the wattage and hours required for publ 
health and safety. 

().—Is lighting permitted in show wit 
if the lighting results from the display 
window of electrical merchandise, su 
portable lamps in a furniture store wit low 
\.—No. Any type of lighting in show 
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other than lighting necessary for in- 
r illumination is prohibited. 

Is it permissible to provide any show 
ow lighting by increasing interior illu- 
tion through the installation of addi- 

lights directly back of the window, 

increasing the general interior illu- 

tion, or by installing spotlights in the 

ior to reflect into the window, or by 
ing floor or table lamps either in o1 

tly back of the show window? A.—No 

| installation of any substitute or addi- 
illumination which lights show win- 

s is considered promotional lighting and 
fore is prohibited by U-9. Show window 
ing, for the purpose of Order U-9, is 


lighting in or of a show window 


Display Firm 
ls Formed 

Under the name of Leuer & Co., a new 
display property firm has been formed by 
James Leuer and Martha Weatherly at 210 
West 10th street, New York City. The com 
pany will specialize in papier mache, wire 
and plaster, and will include a display de- 
sign and installation service for stores with 
out a display department of their own. At 
one time Leuer was with the display staffs 
of Franklin Simon, De Pinna, and Abraham 
& Straus, of New York City and Brooklyn, 
and for some time was a tree-lance display 


man 


It's A Son 
For Copperman 

Joel Copperman, of Advertising Displays 
& Decoration, Cleveland, announces the ar 


rival of a son, born January 30. Joel is now 
serving with the armed forces in the battl 
for Germany. The baby has been named 
atter its grandfather. the late Ira Julian 


Copperman 


Former Displayman 


Now In China 


Word has been received that Master 


Sergeant Roy Coe, formerly displayman for 
Lerner Shops, Portland, Ore., is now serv 
ing with a Y-Force field hospital in western 


Yunnan province, China (Coe entered the 
army in January, 1942. 


Seventh War Loan 
Dates Are Set 


lhe Treasury department has announced 


that the Seventh War Loan drive will start 
on May 14 and will continue to June 30. A 
gi of 14 billion dollars has been set up 
Official slogans and similar information 


not vet been released. 


Display Factor Plans 
Mexico Trip 
Robert S. Ginsburg, Arrow Decorating & 
Company, 37 North Seventh street, 
PI elphia 6, is planning a trip to Mexico 


} 
( the near future. 
New Location 
For Kaley 

g Kaley is now located at 131 West 
“ et, New York City. He is engaged 
i production of feathered novelties and 
art il flowers. 
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rt to speed ” 
e. Thinking 


; n REFLECTOR-HARDWARE CORPORATION 


GEN. OFFICES & FACTORY: WESTERN AVENUE AT 22nd PLACE. 


\ 


METAL MERCHANDISING 


od iley \clowa. ma) & ae 


EQUIPMENT 











NATURAL WOOD LETTERS 


Window Name Plates. Store Directional 
Signs, Desk Name Plates Made to Order 


DISPLAY CRAFT 


963 Lake Dr., S. E., Grand Rapids 6, Mich. 














Latest Stile WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 


ARRANJAYS WIG CO., New YoRk cry 


Telephone Chelsea 3-834] 





239 Fourth Ave. 





IMMEDIATE DELIVERY 


STAPLES 


e FOR KLING-TITE No. 34 
e FOR HANSCO T-2 

e FOR HANSCO 44-46-48 
e FOR COMET 

e FOR MARKWELL 

e FOR SPEEDOMATIC 


and most all other machines 
We invite your inquiry 


GENERAL STAPLE CORP. 


New York City 3 








« « « When Writing Advertisers Please Mention DISPLAY WORLD » » » 














ACCENT COLOR 


In Your Window Displays 
Latest Spring Colors 


Gives a quality background to almost 
kind of merchandise. catches cus- 
tomers’ attention. Pays off in 
sales when your displays are set off with 
either white Kubes. white sand. 
wood flakes. chips. bark, stones, glass 
tinsels, crystal beads. pearl chips. ete. 


PROMPT SHIPMENT 
No Priorities Needed 


Made in all rich. standard colors and in 
combination of colors. Good for open 


any 
more 


snow 


areas around tree trunks. posts, odd 
spaces. Leading stores have used KEW- 
BEE-KUT PRODUCTS for years. 


Inexpensive and most sensational way 
of solving your floor problem. Can be 
reused many times. 

These are now being manufactured in 
our modern factory under close 
supervision and carefully inspected for 
quality and uniformity. Send for cat- 
alog and free samples. 


Manufacturers of 


new 





(Trade Mark Reg. U. S. Pat. Off.) 
PRODUCTS 


National Sawdust Co., inc. 
Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 
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and Children’s 


Women’s, 
Forms made by hand by experienced Mannequin 


“Papier Mache” Men’s, 


Finished in Papier Mache or Man- 
Price list and description sent 


Manufacturers. — 
nequin composition. 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 
Chicago 6, Illinois 


308 South Market Street 
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our 


We certainly have been busy with 
invasion of Leyte, Mindora and Luzon. They 
came fast and took part in 
all three. While in Lingayen Gulf, unload- 
ing, [ had a chance to go ashore and spent 


The colonel w ho 


furious and we 


the day visiting the towns. 


was aboard kindly loaned me his jeep and 
driver Believe it or not, we rode on a 
concrete highway from San Fabian down to 


farlac, and we crossed honest-to-goodness 
railroad tracks. This has been our first real 
look at real civilization for almost a year 


and a half, and it seemed good. 
However, the Japs have stripped every- 


thing clean and the clothing situation is 
pretty acute. It seems strange to see the 
women with their fancy lace blouses com 


bined with burlap bags for a skirt, and bare 


footed. The main public buildings are very 
large and modern, but the homes are still 
primitive—built just like the New Guinea 
native huts, up on stilts with bamboo sides 
ind palm leaf roofs. At one of the largest 
towns | got quite a thrill out of seeing a 
big Ford and Lincoln agency; also Coca- 
Cola signs everywhere, and a furniture store 
with a big sign: “We sell on the installment 
plan; easy terms.” 

\t the pace we are going now, we expect 
to be in Manila harbor almost as soon as 


vou get this. My ambition has been realized 


I wanted to be in on the Philippine invasion, 
I'm satisfied and ready to come 
little 


worked hard and we finally are having 


SO TOW 


home tor a rest! My division of ships 
have 
our work appreciated. My whole unit 1s re 
Presidential Unit Citation, which 
feel good. Sores My 


lieutenant-commander 


Now 


ceiving the 


makes me pretty promo 


tion to finally cam 


through on December 1 I'm looking 





—Joe V. Cooper, display manager for Clarke's, Peoria, used a series of Valentine day display 


in which lanterns were used to combat the brownout, as pictured. 
resulted; the lanterns were mentioned on a radio broadcast, a news item about the display 
appeared in the Chicago Daily News, and local shoppers discussed them at length. 

joined Clarke's recently, coming from Klein's, of the same city— 
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Ww exed me 


Guaranteed 
GARMENT RACKS. 


HOLD MORE GARMENTS—SAVE SPACE 
—ENHANCE YOUR DEPARTMENTS—SELL 
MORE MERCHANDISE — because they're 
SOUNDLY ENGINEERED. 

































WIRE OR WRITE 
FOR COMPLETE DESCRIPTIVE CATALOG 
QUICK DELIVERY ON ALL RACKS 



















Ca 


A 
DESIGNERS e 


Spread E(fidate Compary 


NEW HAVEN, CONN. 



























223 ORANGE STREET 









forward to starting back home in the next 30 
If and when I do, I hope I get 
the States betore 
being reassigned to sea duty. al 
to all the old Lieut.-Com. I. K. Ste 
venson, C.O., No. 468, 
San Francisco. 


to 60 days. 


a few months’ rest = in 


) 
Regards 
gang. 


el. care Fleet 





Postmaster, 


DISPLAY 
an article entitled “Displa 
that 
the Buffalo and Niagara [alls areas as being 


In the February issue ot 


WORLD, under 


Vs. Brownout,” [ notice you. mentiot 


exempted from the WPB Utilities Orde 
U-9. [I am at a loss to know how this 
correct intormation reached you, but — the 


facts of the matter are as follows: 


Store window displays, outdoor signs 


| produced trom 


Buffalo- Niagara 


ecorative lighting are 


cvele current and in_ the 


A great amount of publicity 


Coops 
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| s area the bulk of 60-cycle electricity 1s 
uced at our Huntley steam stations, a 
e user of coal. Consequently, these 
is in no way have been excepted trom 

t! \\ PB order. 
view of this condition, you may wish 
correct vour article so that displaymen 
and others in this area reading your maga- 
zine may not be contused as to compliance 
with this nation-wide order. If you could 
set the records straight in your forthcoming 
issue, | am sure it would be of assistance 


to your readers and to us.— Walter J. 
Thompson, vice-president, Buffalo Niagara 
and Eastern Power Corporation, Buffalo, 
New York. 


disappointed me. This is the first time in 
the five vears I have been a subscriber that 
the magazine has missed the boat. I am 
referring to the Navy's Sixth War Loan 
show that was held in Chicago, at the Navy 
Pier. I have scanned each issue of DIS- 
PLAY WORLD, but no mention of it was 
made. 

This show was the biggest vet staged by 
the navy and all its various bureaus. The 
entire navy gymnasium was used for exhi- 
bition space, with a tremendous broadcast- 
ing studio seating 1,500 at one end. I be- 
lieve the entire exhibit hall was around 432 
feet long by 150 feet wide. The outside was 
covered with demonstrations of navy guns, 
captured Jap ordnance gear, planes, landing 
barges, LSTs—in fact, everything that the 
navy uses that is not secret. The approxi- 
mate attendance at the “Pacific Theatre” 
was over 3,000,000, and that’s crowding 
them in. 

You may wonder why I am so concerned 
about the shows not being mentioned: here’s 
the reason: since I have been in the U. S 
Coast Guard (three vears now), I have been 
attached to the public relations section I 
have done everything from recruiting posters 
to silk screen to designing and to engineet 
ing the building of exhibitions and displays 
The Coast Guard part of the Chicago show 
was my design and building. 

Prior to the war, I had my own sign and 
display studio in Plainfield, N. J... then 
worked with display departments of several 
department stores—the last of which was 
Hahne & Co., Newark. ... I might add to 
this letter that the members of the Inter- 
national Association of Display Industries 
have been mighty helpful and cooperative 
to the Coast Guard, both in New York City 
and Chicago, and in many ways have been 
a grand help. 

| think DISPLAY WORLD is a. swell 
magazine, and I call on it many times for 
reterence and help; I'm certain I shall be on 
your mailing list for many years to come, 
War or no war.—David Karner, U. S. Coast 
Guard Public Relations, Room 324, Barge 
ofhce, South Ferry, N. Y. 


| am enclosing a letter which I wish you 
would forward to one of the advertisers in 
DISPLAY WORLD; while I have the name, 
| have mislaid their address. I work for 
the Ecudeon Shoe Store here, and I never 
Miss an issue of your magazine; I read it 
trom the first page to the last one, and it is 
always more interesting every month.—R. FE 
La Palme, Magog, Quebec, Canada. 
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' DISPLAY IDEAS 


to make 
your windows 


say LOOK!” 


Windows attract passers-by only when they have 
a strong human interest appeal... when they are 
colorful... when they are different. You will find 
such dynamic, colorful, human interest in 
Sherman Pictorials and Roll-Design materials. 
They provide ideas around which to build your 
displays . . . suggest colors for backgrounds and 
accessories. In this way, they also save time in 


planning and installation. 


You can save time, too, with Sherman color 
corrugateds that range from the ever-popular 
Corrodek to the extra-tall, extra-smart, Giant- 
‘Y NN WAY |) Curve and Style-Curve. Today, when Display 

\\ stvles are over-worked, Sherman display materials 
are more than ever the answer to your display 
needs... the quickest way to colorful, dynamic 


windows which say, “LOOK!” 





Spring and Summer 
It’s free... ask for it! 

The new Sherman color edition is filled with 

many brilliant pictorials, roll design materials, 

background corrugateds and accessories to 

help you produce better window and interior 

display s. It’s free... ask for your copy today! 


Sheunan 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASSACHUSETTS 
Branch Factory: Los Angeles . Branch Offic:s: New York . Chicago . Atlanta 
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OPPORTUNITY EXCHANGE 








for easy shipping. 


part or complete quantity. 


25 West 43rd Street 


Made by one of America’s leading display houses. 
For photo write: 


FOR SALE 
90 Papier Mache Men’s Figures 


Beautifully sculptured, 34 relief men’s fashion figure. 
top of head to waist. In full color, rich flock finish on men’s suit, 
in gray or brown. Light, unbreakable—arms fasten by wing bolts 
Dominant spot for panel or background use. 


42” high, 


Will sell in 


MAX A. PERLES, A. S. BECK SHOE CORP. 


New York 18, N. Y. 





EXPERIENCED 
DISPLAYMAN 
WANTED FOR 


Window and interior trim. Good salar 
convenient hours. In application stat 
age, marital and draft status, experien 


and give references. 


SEARS, ROEBUCK & CO. 


WYANDOTTE, MICH. 
(10 Miles from Detroit) 














WANTED TO SELL 


12 Christmas dioramas, expertly 
done in wood carving, depicting 
the Christmas story from the nativ- 
ity through the various stages of 
American history up to the present. 
A-No. | shape. Cost over $2,000 
when new. A Christmas promo- 
tion that will do justice to any store. 


Will furnish pictures upon request. 


THE DELTA COMPANY 
400-414 Ludington Street 
Escanaba, Mich. 


FOR Free Lance SALESMEN 
Who Can Use a PROFITABLE 
Sideline 


Do you sell to FASHION-CONSCIOUS 
specialty shops? Do you service LEAD- 
ING department stores? We have an ex- 
quisite presentation of DECORATIVE 
papers in the most subtle designs and 
colorings. These papers have struck a 
welcome note in every NAME store 
where they've been shown. GENEROUS 
Immediate delivery. One 
salesman to a territory. Write fully. 


FREN-ZEE Store Equipment & 


Fixture Co. 


223 Orange Street 
New Haven 10, Conn. 


commission. 





FOR SALE 


Composition Patriotic or War Bond Driy 
Displays done in relief, with rubber mi 
iature figures. Each display complet 
Concentration Camp, Life Raft Adrift 
Kiska, South Pacific Fox Hole, Airfiel 
Bombed Church in Italy. $75 each or si 
for $400. One fifth of original cost. Phx 
tographs and details on request. 


GEO. H. WAGNER, Display Mgr. 


J. L. Brandeis & Sons 


Omaha 2, Neb. 








CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writing 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, Ill. 














SALESMEN WANTED 


Salesmen can increase earnings by carrying 


fine Plastic Tie and Sock Tray Sells on sight 
to the better men’s and department stores. | 
eral commissions. Write direct to 


PLEXI-TRA SALES CO. 


Box 1224 Dallas 1, Texas 





Assistant Display Manager 
WANTED 


Wanted man for assistant display man- 
ager in department store. Draft exempt. 
Only those with experience need apply 
State all details in first letter 


The Castner-Knott Dry Goods Co. 


Nashville 1, Tenn. 








SALESMEN WANTED 


Progressive art studio desires experi 
enced salesmen on liberal) commission 
basis covering all territories for papier 
mache and paper sculpture display deco 


rations Write all details first letter. 


Address “S. C.” 


Care DISPLAY WORLD 








FOR SALE 


' 

| Vancouver, Canada, the scenic city by the sea 
| Population 400,000, golf the year ‘round Old, 
| established Display Studio with first-class con 
nections with all the leading stores Modern 
building fully equipped and containing smart 
five-room owner's suite Located five minutes’ 
walk from delightful beaches A splendid op 
portunity for a good practical displayman with 
original ideas. Price, $10,000; includes building, 


equipment and goodwill 


Address “B. C.” 


Care DISPLAY WORLD 





WANTED—NEW OR USED 
PRINT-A-SIGN 
Write at once, giving price 


DISPLAY DEPT., GORMAN’S 
10th and Minnesota Kansas City, Kan. 











WANTED 
Experienced window trimmer and_ card 
writer. Good salary. 
FRANK’S DEPT. STORE, INC. 
813 W. 79th Street 
Chicago 20, IIl. 








PROJECTOR FOR SALE 
Best offer takes enlarging projector. 
Brand new condition; uses 2-200 W. bulbs. 


IVERSENS SHOE STORE 
Alexandria, Minn. 





Competent, Consciertious, Capable 
ADVERTISING and DISPLAY MANAGER 
Thoroughly experienced in department store d! 
play, advertising, sales promotion, now emplo 
as advertising and display manager large Sout 
ern department store. Desires new connect 
with progressive firm offering present and px 

war possibilities. Location not important 


Address “518,” care DISPLAY WORLD 











c SALESMAN 
\dcustomed toyselling over $100,000 per 
year volume, desires outstanding display 
line for Eastern representation. 
Address “S. R.” 
Care DISPLAY WORLD 











Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill 
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Detroit Club Sponsors 
Display Course 


R D. Johnson, treasurer of the Detroit 
Dist Club, reports that the organization 
is sponsoring a course in display at Wayne 
nniversity. The following displaymen will 
give lectures and demonstrations: Fred- 
eric Anderson, O. A. Luke, William G. 
Toll, Frank E. Whitelam, John C. Nichols, 
George A. Heidt, Emil Lederer, T. T. Pick- 


ett. Patrick MecGruddy, Roy H. Heimbach 
and A. R. Simms. 

The course is being given at various De- 
troit stores, as it is felt that the university 
students enrolled will obtain a more compre- 
hensive understanding of the subject by be- 
ing taken behind the scenes in actual display 


departments. 


WPB Announces Ruling 
On Entrance Lighting 

\n amendment to Utilities Order U-9, the 
famous brownout regulation, provides for 
the elimination of store entrance lighting 
unless such illumination 1s needed from the 
health and safety. 
Whether store entrance lighting is necessary 


standpoint of public 


from the latter standpoint must be deter 
mined by local authorities in each case; 
even 11 approved, such lighting must not 
exceed 60) watts. 

The reason given for the amendment is 
that some stores have been using entrance 
ighting which also lighted the adjacent 


vindows to some extent 


New York Manufacturers 
Hold Meeting 

Representatives of a number of display 
firms in New York City met at the Hotel 
New Yorker on March 8 to discuss the best 
Way of servicing their out-of-town accounts 
n fall and winter items. Normally, Display 
Market Weeks enable display factors to 
nake a concerted showing of such material 
luring June, but plans for this year’s Mar- 
ket Week were cancelled last month afte 
the government's ban on meetings attended 

more than 50 persons not local residents 


St. Louis Club Hears 
War Experiences 

Members of the St. Louis Display Guild 
met the evening of March 13 for dinner, fol 


wed by a meeting at which the principal 
speaker was Oliver Wasson, vice-president 
t Jaceard’s of that city. Wasson spent 


some time as an executive for the Red 
n foreign duty, and related a num- 


interesting experiences. The meeting 
Was ler the direction of President S y. 
Durl Ely & Walker. 


Display Factors Return 
From Brazil 


Having completed a two-month buying trip 
to Bi Mr. and Mrs. Lee Grimes ‘até now 
hack New York City where they operate 
inder the name of Eve Brueser Studios 
\m the scarce display items they pur- 
Nas the trip were numerous Christmas 
tres iments, including pastel Christmas 


and 7-inch sizes 
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eBLOSSOMTIME 
e TWINKLE 


112 W. 42nd ST. 





These four numbers in 53" 
ticularly effective in overcoming brownout difficulties. 


NEW DAMASK PATTERN 


52" Wide for Summer Trims 
CASE TRIM PAPERS 
26'' Wide in Full Range of Colors 

SEE THESE ITEMS AT YOUR JOBBER 


DINGLEMAN-WOLFF COMPANY 


For the “Good Old Summer Time’ 
DISPLAY PAPERS OF CHARACTER 


eSHADOW LACE 
STRIPES 


and 107" widths are par- 


NEW YORK CITY 18 








OR WRITE TO 


WORD 


Damatis 1p Ef flare C2 


37 N. SEVENTH ST., PHILA.6,PA 














’ -O,PA. ‘inne 
Indispensable to Better Selling NAD 








LEROY W. FRYMAN 
Fixtures, Materials & Equipment 
DAYTON 2, OHIO 





Keith Theatre Building 














QUALITY 
CARDBOARD 
SINCE 
1902! 


—_ 


CRESCENT 
Ruahly 
\, BOARDS 


A Product of 
CHICAGO CARDBOARD COMPANY 
656-670 W. Washington Blvd. 
CHICAGO 6, “te ILLINOIS 














THAYER & aie AIRBRUSH 


THAYER & CHANDLER 
910 W.VAN BUREN ST.. CHICAGQO.ILL. 










| 
















Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are inteersted. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

C) Air Brushes 

() Airpainting Equipment 
{j} Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
|} Background Colors 
Background Coverings 
{) Brushes and Pens 
() Card & Mat Board 
() Cardwriters’ Materials 
() Color Lighting 
() Crepe Papers 
{_} Composition Pieces 
CL) Cut-out Letters 
() Cutting Machines 
{) Decorative Papers 
(] Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Prdjectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
] Glass Specialties 

Grass Mats 
] Hosiery & Shoe Forms 
) Invisible Glass 
) Lithographed Displays 
|} Mannequins 
] Mouldings 
| Metal Sheets 
] Millinery Heads 
| Motion Displays 
Motion Mechanisms 
Natural Foliage 
) Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 

() Papier Mache Specialties 
] Photographic Blowups 
(_) Plastics 
() Price Cards—Tickets 
(] Price Ticket Holders 
CL) Ribbons 
[] Sale Banners 
() Socks—Window 
C) Show Cards 
) Show Card Colors 
() Show Cases 
C) Show Case Lighting 
() Signs—Card Holders 
{) Signs—Brass—Bronze 
[) Signs—Electric 
{] Sleeve Forms 
[} Store Designing 
C) Store Equipment 
(}] Store Fronts 
(] Tackers 
() Time Switches 
C) Turntables 
{) Valances 
C) Veneers (Imitation) 
() Wall Board 
[j Wigs 
{) Window Lighting 
() Do you wish a copy of their catalogue? 
(J Do you plan to remodel your store soon? 
C) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 
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Firm 

Display Manager 

Street 

City State 
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MARCH, 1920 

\W. L. Stensgaard was elected treasurer of 
the Salina (Kan.) Displaymen’s Club. 

Owen Rossiter resigned as display man- 
ager of R. H. Macy & Co., New York City, 
to take a similar post with Filene’s, Boston. 
He was succeeded at Macy's by A. W. Malet, 
formerly of Bloomingdale's. 

Fred Hernandez became display manager 
for The Globe Department Store, El Paso. 
He had been with Babbitt Brothers, Flag- 
staff, Ariz. 

The appointment ot J. J. Osborne as dis- 
play manager for Titche-Goettinger Com- 
pany, Dallas, was made known. 

Henry Sherrod left Miller & Paine, Lin- 
coln, Neb., to head display for The Stewart 
Dry Goods Company, Louisville. The va- 
cancy caused by his resignation was _ filled 
by Earl Hamilton, his former assistant. 

Max Safir became display manager for 
Shillito's, Cincinnati. 

Following the resignation of Jesse Zoffer, 
Kdward Booth took over display for G. Fox 
& Co., Hartford. 

Formerly with The Mapes Company, Lan- 
sing, William Irwin joined Buckingham’s, 
Flint, Mich., as display manager. 

Benson's, Shreveport, named Charles J. 
Phelps as display manager. He had been 
with Powers & Co., Clarksdale, Miss. 


MARCH, 1935 

William A. Scharninghausen, after 25 
vears with The Bon Marche, Seattle, re- 
signed as display head; his future plans 
were not divulged at that time. 

J. N. Adam & Co., Buffalo, appointed 
William A, Allen as display manager after 
the resignation of Cogswell Cromwell, who 
left to join Montgomery Ward & Co., Chi 
cago. Allen had been with G. Fox & Co., 
Hartiord. 

Jerome Walters, formerly with Lane 
Bryant and Gimbel Brothers, New York 
City, and Kresge Department Store, New- 
ark, took over display for the 34th street 
store of Oppenheim Collins & Co., New York 
City. 

Display duties at Gimbel Brothers, Phila- 
delphia, were divided between Joseph Blaine, 
formerly with Macy's, New York City, who 
took over interior display, and Edward S. 
\rkow, formerly with Oppenheim Collins & 
Co., and Arnold Constable & Co., New York 
City, who headed window display. 

Frank G. Bingham resigned as display 
manager for Ackemann Brothers, Elgin, III, 
to head display for Robertson Brothers, 
South Bend. 

Polly Pettit left her position as display 
manager for Black, Starr & Frost-Gorham, 
New York City, to devote all her time to 
the direction of the New York School of 
Display. 

Richard Peterson took over display for 
P. A. Meyer & Son, Erie, Pa.; he had been 
with McFarland’s, Evanston, in a= similar 
capacity; he was also secretary of the Chi- 
cago Display Club. 
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Acme Bulletin & Directory Co. 50 
Adler-Jones Co., The 59 
Allied Display Materials 44 
Arranjays Wig Co. 67 
Arrow Decor. & Fixture Co. 71 
Arts & Flowers Displays 50 
Austin Displays 65 
Becker Sign Supply Co. 62 
Bishop Publishing Co. 4 
Brenan, L. M. 64 
Bridge, Everett M. 62 
Bulkley, Dunton & Co. 61 
Carrata Co. 23 
Champion Display Material Co. 63 
Chicago Cardboard Co. 71 
Darling Co., L. A. Inside Back Cover 
Dazian’s, Inc. 5% 
Decorative Plant Co. 37 
Dingleman-Wolff Co. 71 
Display Corporation Back Cover 
Display Craft 67 
Display Equipment Corp. 60 
Display Mannequin, Inc. 64 
Display Manufacturers Mart 29, 65 
Doerr & Associates 58 
Durable Displays, Inc. 50 
Eaton Brothers Corp. 51 
Everglades Palm Co. 19 
Facil Fabrics Co. 41 
Fixture Mart, The 66 
Fren-Zee Store Equip. Co. 68 
Fryman, Leroy W. 54, 65, 71 
Garrison-Wagner Co. 48, 62 
Gasthoff’s Mfg. Co., Inc. 46 
General Display Corp. 56 
General Staple Corp. 7 
Greneker Corp. 6 
Haida Displays, Inc., Victor 66 
Helms Chemical Co. 63 
Hurlock, W. C. 52 
Ivano, Inc. 51 
Kaplan Textile & Products, Inc. 53 
Korrect-Way Display Products 28, 29 
Kurtis, K. G. 54 
Laverne Originals # 
Lloyd Co., Inc., W. H. S. 64 
Madisonia Manikins 35, 53 
Maharam Fabric Corp. 49 
Majestic Display 54 
Manhattan Wood Letter Co. 66 
Marquardt & Co. §2 
Mileo, P. C. 46 
Morgan Co., The 58 
National Art Studio 68 
National Assn. of Display Industries 7 
National Hanger Co. 56 
National Sawdust Co. 68 
Natural Creations 52 
Opportunity Exchange 70 
Pacific Exhibits Co. of Illinois 7 
Pierce Co., The 48 
Plastex Decorative Products 62 
Radiant Glass Fibers Co. 45 
Reflector-Hardware Corp. 67 
Regalia Mfg. Co. 2 
Reyburn Mfg. Co. 63 
RIP Studio "7 
Scheuer Mfg. Co. Inside Front - 


Sherman Paper Producis Corp. 

Siegel, Nat 6 
Speedway Mfg. Co. 64 
Staples-Smith, Inc. 5 
Stensgaard & Assoc., W. L. 1 


Taffel Bros. % 
Thayer & Chandler 71 
Timbertone Decor. Co., Inc. 31 
Timely Service, Inc. 43 
Transparent Shade Co. 6 
Tropicraft | 
Williams, Inc., Jas. B. 3] 
Windo- Art S| 
Wold Air Brush Mfg. Co. 66 | 


Zemitzsch Co., Walter E. a] 


Zeppen-Field Studios, W. M. 33 
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AMERICA’S 


FORM 


HEADQUARTERS 
* 


F-27 
Ladies’ Blouse, 
Sweater and 
Slack Suit Form 


F-146 P 


Men’s Sweater, 
Slack Suit or 
Work Suit Form 


F-329 
New Ladies’ Shell 
Form 


F-24 
New 
Brassiere Form 


F-23 
Collarette and 
Accessory Form 
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DARLING leadership in the production of display 


forms, the most extensive line in America, ts based 




















Right 





on style, quality, and value. Order now so that you 
can properly display the new tashions in suits and 
dresses. In Darling's New Catalog 175 is shown a 
complete line of Women's, Men's and Children’s 
forms, heads and displayers. Write today for Cata 
log 175 and also tor the new Porttolio of Darling 


Style-Center Mannequins. 





NO. F-327 (serow) 
LADIES’ SUIT FORM 


This especially sculptured s 


it 
form VIVES that custom - tal 
lored’ appearance to all women’s 
and misses’ suits. It is made ot 
durable Darcratt papier-mache, 


% 
¥ 


NO. F-6D 
LIFE-LIKE ACTION 
COSTUME FORM 


Beautifully sculptured, accentuat- 
ing anatomical lines, and fashioned 
for current styles. Made of Darcraft 
papier-mache. Furnished with de- 
tachable shoulders in natural en- 
amel finish only. Has adjustable 
flange to slip 7s” upright. In sizes 
11, 12, 14, and 16. 


flesh enamel bust with jersey 
skirt. Has armholes for trimming 
with blouses. Size 14. Base 

660 priced extra. 


NO. F-2 POPULAR 
STANDARD COSTUME FORM 


Skilfully made of Darcraft papier-mache with 
plain shoulders only. Finished both in en- 
amel or Bimini patch with jersey skirt as il- 
lustrated. Fitted with adjustable flange to 
slip %” upright. In sizes 11, 12, 14, and 16. 


DARLING 


The Name to Think of FIRST in Display 


L.A. DARLING COMPANY «+ BRONSON « MICHIGAN 


New York Display Rooms, 47 West 34th Street, New York City 1, N. Y. BASE 92-660 


Distributors in Principal Cities. @ 
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DISPLAY CORPORATION 
357 East Erie Street Milwaukee 2, Wisconsin 


sose send full details of window service described 
splay World. (Please print.) 


eo Display Corporation 
y and State. : Mlcla 'nUhee 


yer's Signature 


Write for Complete Details 


357 East Erie Street Milwaukee 2, Wisconsin 
re of Store 





